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Special Issue 1 Voice of Design Forum Opinions "What is needed now?”

Opening Address

Masato ISAKA, JD executive director

As a result of the progress of globalization, diverse cultures, values and specialties
complicatedly tangle, giving rise to frictions in society. But such a chaotic situation may
provide a good chance for creation. Taking advantage of the situation, the Voice of Design
Forum Opinions discussed "What is needed today,” and "What actions can be taken" to
enhance the quality of life and culture of localities, Japan and the world through design.

Moderator's Note

Seiichi MIZUNO, social marketer, JD president

Japan Institute of Design is not a professional association of designers, but an organization
intended to consider design from a broad perspective crossing over various specialties.
Globalization prevails today. Mechanisms to promote the process of globalization such as
TPP and national strategic special zones are being discussed in political scenes. But | am
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afraid that culture and values specific to Japan face the risk of
being lost in the surge of standardization in the process of
globalization. Therefore, | find it meaningful to question what is
important in our culture, or design, and further in our lifestyle.

Presentations

“Words and Buildings" and Today
Daiki AMANAI

lecturer, faculty of design, Shizuoka University of Art and Culture

In his first book, British art historian Aidrian Forty took up elements
such as ideology, marketing techniques, society and business
corporations which had not been addressed in the conventional
design history books. In the following book, Words and Buildings:

A vocabulary of Modern Architecture, he shed light on language
while discussing buildings as the theme. He established his position
as a historian different from architectural historian Nikolaus
Pevsner who considered architectural history as part of an art
movement, or Sigfried Giedion who considered architecture as
functions of techniques and environments. Pevsner treated design
as a movement by independent artists with gifted talent, while
Giedion thought of design as a demand for responding to the
advent of new materials and new techniques but did not think of it
as art.

*Conventional image of "Art"

At the end of the 19th century, a concept "form follows function”
was presented. The term “function” originally contained
decorations, but the term spread with a different meaning in the
20th century. The interpretation "when the function was
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"Words and Buildings: A Vocabulary of Modern
Architecture," by Aidrian Forty
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"Disposition” by Daiki Amanai and others

determined, the form should follow it," was emphasized to enable
delivery of the benefits of the industrial revolution to all classes of
people.

*Direction for solving problems

S.I. Hayakawa presented two views on safety: static safety inside a
hard shell and dynamic safety as a driver running along with the
flow of traffic on an expressway. With their knowledge,
experience, techniques and judgment, drivers are able to steer
through difficulties.

*Action for solution

| teach at a university, but | sometimes feel like throwing away the
university shell, and building relations through which | can employ
my knowledge, experience, judgment and techniques, and wish that
the relations might become a back-and-forth movement between

theory and practice.

Social Design as a Mechanism of Empathy
Toshio SASAKI, president, SMART Republic Inc.

*Age of relationships based on empathetic values

An increasing number of people recognize that the world comprises
relationships of persons. | feel that an "age of relationships based
on empathetic values" has begun. The relationship between
providers and receivers of merchandise and services has changed
from a relationship between craftsmen and neighbors, to one
between professionals and consumers, and then to one between
observers and users after the 1980s with the progress of marketing.
Further, in 2000 and onward, new designs and services appear to be
created in a complementary relationship between facilitators and
participants.
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According to a survey on youth consciousness by the Ministry of
Health, Labor and Welfare, over 80 percent of respondents consider
emotional fulfillment to be the factor for their satisfaction in life.
Those who want to do something useful for society are increasing
in number. Here, we can see their consciousness of relationship
based on empathetic values.

*Diversity, Relationship, Empathy and Creativity

A society that is rich in diversity also has potentiality for changes.
By accepting diversity, a person can be related with other persons,
exchange his/her sentiment or ideas with others' ideas. Through
such interactions problems can be found and new things will be
noticed. ldeas will be mobilized to solve the problems, and a
resultant concept will lead to a new design based on the empathy
of the people involved.

*Social Design as a Mechanism of Empathy

Attempts are made under the name of social design. For example,
artists designed plastic bags to encourage passersby to bring used
clothes and other articles donated by people. In the business
world, corporations have begun activities named Creating Shared
Values. | consider it positive that business people are moving
toward the betterment of design. Social Design will mean a design
activity of social relationships which would also mean a “thinking
process embracing diversity” and a "mechanism of empathy.”

What can the Tokyo Olympics 2020 leave for coming
generations?
Kazuo TANAKA, President, GK Industrial Design

*Choosing right designs
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There are two objects of design associated with the Olympics, one is
design for the Olympics itself such as symbol marks, and the other
is design that will remain as public properties. | would like to
consider the latter case.

*Olympics as a chance for new designs

The Tokyo Olympics in 1964 left the Shinkansen bullet train system
and express highways in Tokyo. In addition, the garbage collection
system was changed to use light blue plastic containers. The
system was good, but the blue plastic containers did not harmonize
with the other landscape elements. So, design must be carefully
chosen.

*What Olympics have left behind
The Munich Olympics left mesh-steel benches which later became
the standard bench. In the London Olympics in 2012, architect

Thomas Heatherwick designed double-decker hybrid buses which
added new scenes to the cityscape of London. With other
improvements in urban infrastructure, London now ranks first in
the world city ranking.

*What we should do before 2020

What about lottery sales booths, taxies, and so on in Tokyo? There
seems to be a lot to improve toward the Tokyo Olympics/
Paralympics in 2020. Improvement of the bicycle traffic
environment is a must. Digital public signs using ICT, makeshift
toilets allowing the wheelchair users, and many others should be
designed anew. First, we must identify what should be designed,
and how to choose only good ones from proposed design ideas.
We, who are involved in the design community must cooperate in
creating a desirable "design mechanism.” We also need to help the
role of designers more recognized by the public.
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Design thinking expanded to
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Expanding roles of design

Break Down the Narrowed Visual Field of Design Education

Motoo NAKANISHI, president, PAOS Group

social values?

*Helping business managers understand design

The range of design today has expanded so wide that designers
alone are not able to cover the entirety of it. For business people,
designers of specific genres are now placed as contract workers or
parts manufacturers.

*Expanding the Core of Design

Designers basically add beauty and comfort to every man-made
product, ensuring their safety and distinguished characteristics to
compete with other products. But the management does not seem
to be satisfied with designers just engaged in these activities. Isn't
it important for designers to step into the development of new
business fields, projects, or even business concepts, or corporations’

*Intelligent and aesthetic management

Japanese corporations have been good at material and technical
management. After the Lehman Crisis in 2008, many corporations
failed in their financial management, which led to an employment
problem. To rebuild their businesses, intelligent and aesthetic
management might be necessary.

*Education to develop strategic designers

Current design education is only an extension of art education at
primary and secondary education, and its focus is placed on
producing students' art works. It can hardly develop human
resources who are able to give support to business management, or
who are able to respond to the expectations of society to rebuild
Japan as a mature culture-oriented society. In fact, design has

6
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The brand ‘Mayagonomi” which Ms. Maia Maniglier produced

interdisciplinary potential involving business science, sociology,
statistics, engineering, psychology, etc. Therefore, we need to
develop the potentiality of young people through education to help
them become supra-disciplinary designers who are able to bring
these potentialities into reality. | hope there will be such strategic
designers for the future of our nation.

Design Concierge
Maia MANIGLIER, president, Exprime

*What | am.

A quarter century has passed since | came to Japan. | majored in
Japanese language and culture at Universit? de Paris, and after
graduation, | came to Japan and worked for a few Japanese
corporations. | founded my own company 17 years ago. In my

business career, | encountered the practice of exchanging business
cards, which does not happen in France. | found that the position
or the functional classification in an organization is important in
Japan. So, | wondered what title | should print on my business
card, producer?, art director?, or creative director?

*Design Concierge

| don't make anything myself. What | do is to propose the kinds of
thing | would like to make in what directions, selecting favorable
things from among diverse things. In so doing, | must
communicate the desire of users to makers, and vice versa, like an
interpreter. So, | thought it is like being a concierge in a hotel,
hence, my title "design concierge.”

*Momentum and visions
Momentum and visions are required of designers. The act of
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designing means to take a risk, and in order to overcome the risk,
you need "momentum.” And you cannot break new ground
without a vision. It is also important for designers to be aware of
playing a social function. As manufacturers have become huge
organizations designers may find it increasingly difficult to display
their talents or to find pleasure in designing. But it is important
for them to continue looking for ideas. There should be patrons
who watch designers' efforts and who support their creations. At
the same time, organizations such as the Japan Institute of Design,
which advocate the importance of such efforts are also necessary.

Discussion

Fumio OKURA: The five presentations indicate the diversity of
design. | think it important to make full use of the two directions
of design, one for management and industries and the other for
creation and creativity. Our clients including business and political
organizations are not aware of these directions. So, the design
community must work in unity to make these two directions known
to them.

SASAKI: In addition to the two aspects, we need to introduce a
new type of civil participation called Government 2.0 to
supplement government services which is emerging in the west as
an important field of social design. It is an interactive activity
between the local government and citizens using smart phone
networks through which citizens volunteer in supplementing
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government services.

MIZUNO: When politics, economics and society are firmly
interlocked, nothing moves. There should be an intermediary
flywheel to help these gears to move smoothly. The problem is
determining what can act as an intermediary flywheel. NPOs or
study groups like ours have not been recognized as playing a major
part, but | think they will be able to play a role as facilitators. The
concept of social design itself implies such a role.

The present social evaluation system including the media is
somehow wrong. Emphasizing fairness, outstanding or superb
things are hardly appreciated. So, public facilities all look
mediocre.

Tomoko INUKAI: | think design is to help people's daily living to be
beautiful. If we are concerned about averages, designers are not

able to create beautiful things. We should clearly insist on making
our life beautiful, and fight for it if necessary.

Haruhiko ASAI: The essential function of designers, | suppose, is to
bring problems to the surface and to find solutions to the
problems, and then to give forms and colors finally to the solutions.
In other words, it is to improve relationships between humans,
immaterial things and material things. However, design education
in Japan is a part of art education, particularly at primary school.
Teachers are not trained in such a way to tell children what design
really is. Design education must be improved otherwise the
evaluation of Japanese design will not be heightened.

TANAKA: Design covers both material and immaterial things. What
is common to both is creative conception. It is only that the
situation and objects of design undergo changes.
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MANIGLIER: One day, an interface designer was talking with
another person about the design of the operation panel of the
elevator they were going to ride. Designers should always think
about making easy-to-use products, and making everyday life
comfortable with beauty.

Kenji EKUAN: We are living in a world consisting of nature and
man-made things. The most familiar problem is food on which the
life of 700 million people depends. It is the most serious problem
of resources on the global level. In the face of a possible food
crisis, it is important to discuss how designers can be involved in
the survival of human beings, rather than to discuss the position of
designers in society. Together with people in other professions, we
should respond to the most severe question of how human beings
can survive the crisis.

MIZUNO: | gathered that all presentations referred to today as
being an age of diversification. In fact, stereotypes are becoming
prevalent along with the process of globalization. For the
governments, complication and diversification make their work
more difficult, and many governments in the world are trying to
standardize their public policies. But for us designers, particularly
social designers, cultures cannot be standardized for the
convenience of the government. We need to design what is really
Japanese, not the superficial Japanese style, but the thoughts and
emotions behind it. We should apply social design creatively to
solve global issues with wisdom. | would like to propose that we
consider this our goal.
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Special Issue 2 Voice of Design Talk Salon No. 7

Sharing the Present Time

Two Hours with Tomoko INUKAI

Enjoy today, Make beautiful things, | don't like what I don't like,
Freedom is essential! People's participation in design.

Introduction

Kunio SANO, industrial designer, JD auditor

At the time of the East Japan Great Earthquake in 2011, we in the
Japan Institute of Design thought that it was time for us to
reconsider things fundamentally as well as to provide realistic
responses to the disaster. So we began our Talk Salon to discuss
different matters under the umbrella of “sharing the present time."
Since the first session under the title “Repose of Souls," six sessions
have been held. At this 7th session, we chose “individual
independence” and “spontaneity” as keywords.

| noticed that we had Ms. Tomoko Inukai in the board of directors
who had long been embodying these keywords in her living.

It will take a long time to introduce her multifaceted profile, so
please look at the paper distributed. | am supposed to explain the
purpose of the talk, but | am afraid that | may give my
preconceived views, therefore, | hope you will listen to her with
your own sensibility and have candid and free discussion
afterwards.

TALK
Tomoko INUKAI, critic

*Freedom to enjoy living today
First of all, I will show you the words | like. This is the Book of
Sirah, a part of the Old Testament, written in ancient language. This

"
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Fig.1 EUWE/ DIcDICESTcEMETF. ROFE
BREDMEI
Masako Shirasu lived for beautiful things
in life. The interior of her house and her
clothes were unigue.

Fig2 AT 4—J - Y3 TR, [HIFcDDEFRE=E
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Steve Jobs. ‘Have the courage to follow
your heart and intuition” is inspiring.
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Their {Kurashi no Techoy “Beautiful Life"
that freed the Japanese from “conformity”
was an excellent magazine.

Fig4 [Techoology is artle ZLWLWPZ v )LV
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Apple computer is beautiful, simple and
easy to use.

is considered to be a book of wisdom. The original edition in
Hebrew, which had been considered to have been lost, was
discovered in the 19th century. In the third line, there is a
description, "Even if happiness lasts only one day, don't miss it.
Enjoy your life." This is the best part of it. My parents told me
while | was in a kindergarten, “If you like something, enjoy it.
Don't concern yourself with what others may think."

| would like to name four persons who lived freely throughout their
lives. They are Jiro and Masako Shirasu (Fig. 1). Jiro was a person of
action before words. He did not care if others misunderstood him.
Public opinion of him divided between approval and disapproval.
His wife Masako shed light on the history of Japanese aesthetics,
and lived in the ambiance of beauty. The rest are the late Steve Jobs
(Fig. 2) who put “Think different, and act different” into practice,
and the late Yasuji Hanamori. They looked alike. Mr. Hanamori put
on a skirt and had bobbed hair. He was the chief editor of the

magazine, “"Kurashi no Techo," dealing with daily life and household
products. Together with the president of the publishing house, Ms.
Shizuko Ohashi (Fig. 3), he brought beauty into daily living in
postwar Japan. Ohashi did not like to wear a black mourning
clothes for funeral, and wear a colored dress with a black ribbon.
Hanamori was totally in favor of her lifestyle, and told his staff to
wear color clothes instead of black clothes for funeral. But after
Ohashi passed away, a memorial meeting was held in which all
employees attended, and all were dressed in black. After these
liberal individuals died, few people followed their ways, because
they were afraid of doing things differently from ordinary people.

Conformity is a distinctive characteristic of the Japanese, and
because of this, Japanese people wear clothes with neutral colors
for daily life. Steve Jobs said the following in his Commencement
Address at Stanford University in 2005: "Your time is limited, so
don't waste it living someone else's life. Don't be trapped by

12
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dogma-- which is living with the results of other people's thinking.
Don't let the noise of others' opinions drown out your own inner
voice.

And most importantly, have the courage to follow your heart and
intuition. They somehow already know what you truly want to
become. Everything else is secondary.” It is a splendid message.

We are affected by what we have to use. Things in my house must
be beautiful. Technology is art: this is my desire. Even if technically
excellent, | don't like to buy products which are ugly.

So | had to wait until 1999 to buy a computer when a beautifully
designed Apple computer began to be sold (Fig. 4). | once told a
board member of Fujitsu that | planned to buy a computer, and he
took me to the showroom to choose what | would like. All
computers there looked dark. Computers intended for women had
bright colors, but they were not elegant. So, | eagerly waited until
the Apple computer came out.

*Design for Happiness

Designs must make people happy. Simple is best. The forms of
electric rice cookers are all strange. My hope is that manufacturers
will design machines beautifully.

A book in the 1970s, Whole Earth Catalog taught us the concept of
the earth and the need for caring for the earth (Fig. 5). It also
suggested that independent individuals look for and buy products
themselves. | was fascinated with this book, and bought many
things from this catalogue.

Designs must make users happy. Deeply inspired by this book, |
published a book of the title of Whole Senior Catalog asking many
persons for their contributions on what they found to be good
tools for their elders to enjoy an independent life (Fig. 6). These are
handmade brushes for cleaning made of palm and pig hair by Naito
Shoten in Kyoto, but there is no longer any craftsman in Kyoto who
can make these, and the shop has to ask one in Wakayama
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It shows us biocapacity & humanity's demand on
nature to monitor for sustainable future.
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Commemorative lectures, 2012 Blue Planet
Prize winners, The Asahi Glass Foundation. Prof.
William E. Rees and Dr. Mathis Wackernagel.
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prefecture.

Color is an important means of self-expression. Japanese people use
only neutral colors. Foreigners, including those from Asia, are full in
color in what they wear. Japanese are afraid of showing their
individual characteristics, or being different from others. Industrial
designs must be beautiful. | am showing you Ekuan-san's design.
This is a model of a Flying Yacht Hydroplane currently in use in the
“Setouchi” Inland Sea (Fig. 7). This was exhibited in the Ekuan and
GK exhibition held at the Setagaya Art Museum last year. He
suggested the use of blue GK's success much owes to its use of
colors.

Making beautiful things, listening to beautiful sounds, and enjoying
learning; these are important factors for humans to live.

Computers are so useful to obtain knowledge (Fig. 8.9).

*Beautiful and high quality simple life

The great challenge now for us is to live with care considering the
sustainability of the earth. This is the Ecological Footprint devised
by Prof. W. E. Rees and Dr. M. Wackernagel (Fig. 10,11). It won the
Blue Planet Award by the Asahi Glass Foundation in 2012.
If you visit the site on the Internet and fill in the questionnaire,
you will learn what amount of resources on the earth you are
consuming. We each have our own individual lifestyle, but each of
us should do whatever we can do to save the earth.

| hope you will design simple and easy-to-handle products to make
people feel happy. This is Weleda's hair tonic (Fig.12). It is in a
simple paper box. When | open the white lid of the bottle, a red
rubber part comes out to show it is open.

| would like to think about people's respect for nature. In 2013,
Isaw Japan 130 years ago in the exhibition “"Soul of Meiji" - Edward
Sylvester Morse, his day by day with kindhearted people at the
Edo-Tokyo Museum. He said that the Japanese were nature-loving
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people and that they lived in harmony with nature paying respect
to nature. Morse brought tools and clothes used by craftsmen and
townspeople as they were, such as sandals with mud, to the United
States and they are now treasured at two museums as the “Morse
Collection.”

Unfortunately, Japan afterward became a economically oriented
and militaristic nation, losing nature, and tool culture and
aesthetics in daily life.

| think designers are building the future. In order to build a better
future, designers themselves should enjoy a good quality of life.

The photo is Ekuan's shirt (Fig. 13). It has buttons, but no button
holes. Instead, Velcro tape is attached as a new-style fastener. It
helps people who have difficulty in fastening buttons with their
own fingers. He devised this as a designer. So, | hope designers
would continue to put these kinds of products to the market.

*Have one's own voice.

| am absolutely against war. We need to become a nation in which
people are happy, rather than a strong nation. The degree of
happiness of the Japanese nation is very low, ranking 43rd
according to the UN, while the USA ranks 17th.

It was my parents who protected me during WWII. | know from my
experience that the state will not protect people. Individuals and
families are the foundations of a free society. This is a book
recording my family life written by my late father during the war.
The history of Japan in the early Showa period is that of
destruction. The military state suppressed the life of the people.
The commodity prices kept rising, and in 1940, manufacturing
electric refrigerators, irons and washing machines was banned. A
year later, the sales of these products were prohibited. The state
should be more concerned about people's happiness rather than
concerned about becoming a strong nation.
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What | learned from America as a student was the concept of "We,
the people,” in other words, popular sovereignty. Every person, be
it a woman or child, has their own voice and can act according to
one's belief. Another thing | learned from America as a housewife is
pragmatism. | had a baby there, and friends told me that | should
not buy a bathtub specifically for the baby, but use the kitchen
sink. The sink there was deep enough to bathe a child (Fig. 14).
American people appear to be enjoying their lives even if they don't
have much money. | liked their way of living, and pragmatism.
Finally, the most important things are freedom and democracy.

Both Aristotle and Steve Jobs say the same thing, "Human beings
are free, who exist for his own sake, and not for another's.” The
word “free” appears in the book of Exodus in the Old Testament.
However, in Japan, we do not have the history of freedom. We
were only granted "freedom” after WWIl. As we have no rightly
defined concept of freedom, we have only negative connotations

from the word, such as egoism, indulgence, and the like. Freedom
also appears in children's books. | was amazed to find a phrase “act
freely" in a book by Laura Ingalls.

| read an article in today's newspaper about a mother who found a
babysitter through the Internet and then her child was killed by the
man taking care of the baby. The mother is angry, of course, she
should directly say, “l am angry, please punish him duly." But
instead she apologizes for having caused a nuisance to society,
which is often repeated by top managers of large companies or
organizations. They never reveal the truth of their failure, but give
a public apology instead. Japanese society does not allow failures
to occur. So people apologize immediately for their mistakes or
failures even though they do not really feel sorry. Other societies
are more tolerant of mistakes, and often encourage people to make
mistakes. We need to change our mindset.
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Discussion

| find a point in common with you.

Kunio SANO: Following Inukai-san's impressive presentation | sense
that you have questions and comments for her.

Seiichi MIZUNO: You wrote that while your daughter was still an
infant, you washed a diaper first in a flush toilet. You said it was
not reasonable to wash one with your hand from the beginning. |
thought it was very reasonable, but at the same time, | was amazed
that the author was a person who considered something
remarkable. Hanamori Yasuji's Kurashi no Techo had rational ideas.
The magazine was filled with new ideas free from our customs and
traditional ways of living. A man wearing a skirt was rare in those
days, and as a child, | thought he was tremendous. His lifestyle
embodied his rationality.

He seemed to say, "It is comfortable and convenient to wear a skirt,
so why not?" He freely broke away from common practice and here

INUKAI: Hanamori was far older than me, and he was quite a scary
person to talk to. Ms. Ohashi was soft and we were friends.
Hanamori wrote very radical views in his books, but what he said
was stimulating, and | was really amazed. If he were alive today,
Kurashi no Techo would have been more progressive. He would say
something about nuclear power plants and the law for the
protection of classified information.

MIZUNO: Today, Tsuhan Seikatsu (Catalog Book) quite radically
advocates non-use of nuclear power generation.

INUKAI: Yes, | agree.

MIZUNO: Journalism today is helpless. Concerning “freedom,” you
said that controlling freedom of speech is the worst thing and that
it would lead to the death of democracy. During the recent
election campaign for the governor of Tokyo, NHK gave warnings
to intellectuals who would speak against nuclear power generation
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Some university professors declined to appear on TV or radio
programs. It is outrageous. Freedom of speech is under great
pressure today. What do you think?

INUKAI: | read a book in which a person from India said, "The
media in Japan only report what the authority allows." | really think
so too. This makes the Internet more important. We know better
about Japan by viewing CNN and BBC on CS broadcast as they
report what Japanese media do not.

Masakazu TANIGUCHI: Looking through your book to bring in only
what you like to your home, | see the products are basic things with
good sense. They are not excessively designed. As | understand,
you are saying that designers should not overtly try to make things
that are vastly different from others, but that if they design things
with a natural attitude, the products will come to be favored by
many consumers.

Have you bought things intentionally, or what you had bought
came to be like those in the book?

INUKAI: Almost naturally. | am interested in objects, and look at
things to determine if they are useful or pleasant to have at hand.
| came across Naito Shoten in Kyoto while walking on a lane. A
broom was hanging on the wall, and | asked them to show it to me.
They said they would not sell it because it reminded the shop
owner of his father. The broom was very beautiful.

Kiyoharu FUJIMOTO: My late mother was dumbfounded to learn
that you bathed your baby in the kitchen sink, and washed
potatoes in the clothes washing machine, which was really
sensational. But on the other hand, my mother admitted that this
kind of woman would build the future Japan. Designers should
connect such eccentric but pragmatic ideas and traditional artifacts
in a shop in a lane in Kyoto. Could you give me any suggestion as
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to how to connect traditional and modern times with the future.
INUKAI: It is very difficult to respond. | think you can trust your
instinct in designing things, thinking it may turn out beautiful or

ugly.

Masayuki MORIGUCHI: | like Apple products. | bought an iBook
and iPhone on the third day after their launches. | bought them
because they suited to my way of use. It is reported that around 70
percent of Smart Phone users in Japan use the iPhone. It seems
that it is only in Japan that the great majority of users hold the
same product. | see here a similarity with your comment on
people's character to bewon over to one direction during wartime.
| am afraid that politicians and the media are using this
characteristic. In order to change this trend, we, the general public,
should take initiative and not rely on politicians. What do you think
can be a trigger for it?

INUKALI: | think the main cause for conformity is education under
the Ministry of Education. The Ministry is developing children to
become all alike. It is unnatural that growing children go to school
with their heavy school bags on their backs. Children are told to
eat all that they are given in their school lunch. There may be
some children who have little appetite, they should be allowed to
leave some food uneaten. What surprised foreigners who arrived in
Japan around the Meiji Restoration was that Japanese were
obedient to people in authority. The Japanese still maintain this
attitude. When the authority determines which way to go, people
follow easily. Beate Sirota Gordon who struggled to include the
concept of gender equality in the Constitution of Japan right after
WWII writes in her "Christmas in 1945" that the Japanese follow
the crowd blindly, and that people tend to give in to authority.

Masaki ZAITSU: You said, “the state won't protect people,” and this
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is what is happening for people in Fukushima. Their life may get
worse. | would like to discuss the so-called people of culture, those
highly educated people appearing in the media. They each voice
excellent opinions, but they never unite to oppose a politician, for
example, who speaks in favor of building nuclear armament. They
should know what to do if they consider the welfare of coming
generations, but they don't take united action. Why?

INUKALI: It is hard for me to answer. But | understand that there
are people who are earnestly engaged in social activities. Perhaps,
the power of economy or money is strong.

MIZUNO: It is meaningful to keep on saying and fighting against
the authority. | will take part in a demonstration against nuclear
power plants in London, and | send my messages through FaceBook.
Inukai-san is also vigorously speaking at various occasions. Each of
us should convey messages to others. It is the starting point of
social marketing. Do not trust mass media, but it is important that

you think yourself, and convey what you think to one person each
day. We need to accumulate this action. | fully understand that
Zaitsu-san, you have your views, and so | hope you will tell your
opinion to others. If you all here tell your people to think yourself,
then the world will change, even if only a little bit at a time.

Masako SONE: | have visited people in various places in Japan and
other countries to find their houses to be full of things. | am
nearly 80 years old, and | have saved too many things at home and
cannot throw them away, because they are all precious to me. They
are good, but when | consider their relations with the space in my
house, | feel disgusting. In the living style in the past in Japan,
people used to consider spatial coordination first, and placed only
necessary things in rooms. While watching a TV program visiting
families in different localities in Japan, | find that houses are similar
all over. Particularly, the entrance doors are almost uniform. There
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used to be different local colors in the style of houses. But, houses
built after the March 11 earthquake look all alike, as they are mass
fabricated industrial products.

Hirochika NONAKA: | hear that fashion changes quarterly. If a
new fashion is introduced on TV, streets in Shibuya will be filled
with clothes of that fashion two weeks later. Apparel makers in
Japan manufacture new clothes and abandon old ones in inventory.
It is a waste of resources and energy. The Japanese young people
are too easily affected by fashion trends. The jacket | wear today is
50 years old, and the necktie is 30 years old.

Refrigerators are becoming larger. As people live afar from their
workplaces, they buy groceries once a week and keep them in them.
Dual-family houses are a waste of resources. There are two
entrances and kitchens and so on in one house. It is wasteful.

INUKALI: High quality things last long. | buy good quality things and
use them for a long time. It is ridiculous to be affected by fashion
trends. If you have your own style, then, you won't be affected. A
large refrigerator is a necessity today, because we need to have a
reserve of food in case of earthquake and other disasters. | am in
favor of dual-family houses because it is a better choice to avoid
trouble between older and younger families.

NONAKA: They may have better communication by eating
together.

INUKAI: No, it is not recommended. Preferences in food are
different, and time schedules are also different.

Hiroshi MATSUSHITA: We live in a dual-family house. My mother
is 87 years old and she does not use an electric rice cooker, but my
wife uses one. | admit that people prefer different cooking tools
according to their generations. | am making the rice cooker at my
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company. The product | made is now sold in America, Europe and

China, although the numbers are small.

INUKAI: | don't like the caterpillar-like form. Besides, there are so

SANO: Kohei Nishiyama who has built a system to ask manufacturers

to make what users want is also here.

Kohei NISHIYAMA:

| have collected consumers' voices as to what

many buttons which are confusing.
MATSUSHITA: New ones have few buttons. You can use it after
you set your preference only once.

SANO: We have people from different manufacturers including
those from TANITA of scales.

INUKAI: | use a TANITA scale at home to weigh coffee and food for
a cat. | only regret that the batteries are exhausted soon.

Jyuri NAMAI: We manufacture bathroom chairs and towel rails and
rings. Hooks are our major products.
INUKAI: | want good hooks, as many today are not good enough.

kinds of products they want, and when a certain number of
requests is reached, we ask a manufacturer to produce it.
INUKAL: It's wonderful. | have one request. It is the bath plug, like
a rubber ball that TOTO used to make years ago. | just dropped it
but now | have to bend deeply to put the flat round one.

MIZUNO: | am always amazed with Inukai-san's youthful and
flexible thinking. | hope you will continue to convey her messages
to people around you.
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From the Secretariat

Design DOO!

JD initiated a new project titled Design DOO! It is an open workshop

to discuss and consider solutions to social problems surrounding us .

1) Design for linkage to examine towns and mobility to connect people
in a diversifying and culturally multiplying society

2) Design for awakening to re-examine the contemporary society from
different angles of relationship and to identify problems

3) Design for developing empathy through socializing the steps to discover
design challenges and to creation of a mechanism for developing empathy

4) Design for education to create a mechanism making use of media
and opportunities for learning and developing imagination and
creative competence

Voice of Design Talk Salon Phase 2

JD has held 7 sessions of Talk Salon Phase 1 since November 2011. The
general theme has been “Sharing the present” and presenters have shared
their experiences within their specialties with the audience.

Talk Salon Phase 2 from this year will be held under the theme of
“perspective to the next generation," or “paradigm shift in the global
society in the 21st century.”

In the ever-broadening world of design, innovations are required for
various problems including global environmental issues, problems in
multicultural and network societies, and individual dignity and the
value of presence in social groups. There are diverse voices of design
such as "the strategic creation of the future through design,” "the
formation of new modernism,” “the establishment of design science
for global society," and so forth.

We would like to explore a path to a new world, for this purpose,
crossing over the existing specialized fields is necessary in order to
quicken the “globe of emotions” that exists deep in our ambition.

23



From the Secretariat

20145 B & # £ & Voice of Design
74=5L [#E=ZF X Bt
201346 H 12 H (k) HALZSE OR
R REIHE) 12T, HARTFTHA HE
2014 ‘EEE R E M L L7z, 2013
EFEHEME B X OWEEEE (IR
&) - BAIRE, 2014 AEFESSERTI B X
WiIGT P - 50T —~< - iGEERE -
TR ARG - IREOEE - MR - S H
WM EERHm LRI E L,
B AICIE. H & 12T Voice of
Design 74— & [ ¥ =F v A4,
s LEnr] #ELE L7, ot
=k Y XiE MEREORKEIZS [4H5
72 THY) [FHA4 v el 25—~
WCRfiEL. Al oE2mBEE R F
Fo BHIE, & F SF REMGEH CTHK
ENDLUBRA Y N=PE AN TLE Y
y—tlho THER T2 &L 5
g LSRR B L E L, 5k
NI ARE P2 ~pl0 &2 TEL 28\,

RARER, FFY1VHER
GK 74 v/ h— T HETHEEE
DRANBEFRISAD, A ZVTDAL V5

ANV TNTFHFAL s (ADD &
ADI R4 3T 58523 a8y V-

F—oE CEBEDEEZELE L,
avXy Y- F—uElid. 1954 4E128)
RENTZMINTROELEEIOH S
EFETH AL Y E T, SMoZEIX, H
KOTHA v oORlEE LT, EBEA 57
AN TVTHA CHRHEEDOE K
%53, HAEINIMNI BT 2794 ~
PREL 2 7K X4 (1960 EI2 H AR
THEENIZBEES) OHIFERA VN —D
—AN& LT, RABZROAIEIIDT:
LUFENFHI SN F L7z D7 EIE. [
BETCTIERABEREOMICT I v 0
FHA Y EPPF T4 —F— - FLR
KEKEDOT v TNt 4 50 7 ENE
TlEVanvla - TUVR—KLR ED
A ldghahE Lz,

SZHARS LS - SIS 9
HOH (k) 17:00 X /8L A KTV
B Rt ALoW) THfEsE L7z,
FANBEE L RO 5 RMHERE -
P FTHA VR AT THESN0 4%
#2577 % OWTE 21 TRRICED T
birg L7z,

mETREC

HHIT 2009 4E2 5 JDIZSML TWw
BH, AEQT X INT T V@ SR
B~OT77u—F (b=2r¥%wr, ¥
=*F v X) bk, HEROEIL (Design
DOON) »=oicEldbhbd, b
A B 2 B REEE . K4 D
FHTIC LWAER O TR O e
BEELLDOTHD, THA Y BEDH
MEZ R IFR G IFIC TR T S 2
EQEELED, —STTHA IZonT
ZHZHHMASLE RO, RHRED
ERBHNE R NI LTI RV,
EVI)EBOEAUCDH ) D E R E
B BMED R L2 B ST L
THFR R Tl ez ANT
DHRBVOT, BT L THER
AL ZETLH-TWD, ik
SINER T OPK % SFISTHB L Tw
&7z (RINAH
VOICE OF DESIGN VOL. 20-1
2014 4 11 H 12 H3AT
AT RG]

MR GHHSEE(RRE). BB v
RIS SPNAVN S S

PYILIFR
WD @ A (FH)H)
B M T
FEATHL HART A TR T 171-0033
U ES X R 3-30-14 11ZE €V 2F
FIlr -~ #raXaxthml
VOICE OF DESIGN Vol.20-1
Issued: Nov. 12. 2014
Published by Japan Institute of Design
3-30-14 Takada,Toshima-ku,Tokyo 171-0033 Japan
Phone: 81-3-5958-2155 Fax: 81-3-5958-2156
Publisher: Kenji EKUAN
Chief Editor: Yukio SAKODA / Translator: Chine HAYASHI
Printed by Takayama inc.
BART YA A HEIBEEARE HARMGK TV 1 HiE,
YYNREBEMKXBHEBARBICEI > THASRTVET,

General Assembly for 2014 and Voice of Design Forum

The JD General Assembly was held on June 12, 2014 to approve the
activity report, financial statement and auditing report for 2013, the
proposed activity plan, budget and themes for activities for 2014.
After this, the Voice of Design Forum “Opinions - What is needed now"
was held. The forum consisted of five presentations followed by an
exchange of views.

Chairperson Ekuan received an Italian Design Award

Kenji Ekuan, Chairperson of JD and GK Design Group, received the 23rd
Compasso d'Oro Award for International Merit sponsored by the
Association for the Industrial Design (ADI) and ADI Foundation in Italy.
He was honored for his career devoted to the promotion of industrial
design both in Japan and abroad, and supporting international
industrial design organizations. Dieter Rams of Braun, Germany and
Apple Inc., US.A. also received the same award. In the evening of

September 9, 2014, a memorial lecture and reception was held in his
honor at the Palace Hotel Tokyo.

Editor’s Note

Recent JD activities can be categorized as approaches by veterans to
younger people (Talk Salon and Opinions) and activities to build
capabilities of younger designers (Design DOO!). These programs aim
to promote dialogues among different generations and also among
people working in different fields. There may be people who wonder if
discussions are required for design, and those who may think,
"Designers should do what they are expected to do." We would like to
present the concept that there is greater value to be found in going
beyond these types of attitudes that tend to be common among
people engaged in design business. We should continue our programs
considering the potential expansion of the scales. (Daiki Amanai)
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