2009F9A30 A HAT

Voice of Design ..

_'U"fJ%*ﬁ RRHEBXSHE3-30-14IUFEIL2F T171-0033

San Ai Bldg. 2F 3-30-14 Takada Toshima-ku Tokyo 171-0033 Japan
Phone: 03-5958-2155 Fax: 03-5958-2156

http: /[[www.voice-of-design.com E-mail:info@voice-of-design.com

Japan Institute of Design

}#4# VOICE OF DESIGN FORUM
RO D
T7varyrarsgh

o] ANE

100AMF Za—-AL9-— wRY -

IO HEH=RD —ELBICERD
U-FH1Y U7 FHA

OT N E R TIARE 1D

TONT—~ TRU MOFHFI W BEFY L8R
B Contents
¥#% VOICE OF DESIGN FORUM Special Issue : Voice of Design Forum “Action Program for Holo Design” ---------------—-—- 2
FATFYA DT Va2 TOTI 4 OUIING oo 2
: z%g% """"""""""""""""""" KEYNOTE SPEECH: Action Program for Holo Design------------—————————- Seiichi MIZUNO 3
. j_‘l";—\('jil ‘ ..... i : .. WORKSHOPS: 7777777777777777777777777777777777777777777777777777777777777777777777777777777 6
o ¥ OERyEs " 1. Holo Design of Water

. %?4.#\ ................................................... 6 9 HO|0 Desi n Of Subtractive Desi n

1. AROFBTHL ~ ' 1gn ¢ 9

9 A FADATFHAL Y 3. Holo Design in a Consumer Society

RIRIIE RO N = bt i v 4. Holo Design for the Motorized Society

4. INVHEDORT TS 5. Holo Design to Convey to Children

5. ZEBIMERBAFTTHA Y CONTRIBUTION: JD Website Renewed —-—-—————--—--ooomommm o Kengo TAKAOKA 16
BRRE cooeveeeenee e 16
s IDYLTHA ) Za—=T o e From the Secretariat ——— -~ 20
Eﬁ%jy 5 ................................................ 20




Special Issue

S RO S
DT ar707

VOICE OF DESIGN FORUM
[(FOF¥1 077370554
WA : 200946 H15H (1)
K5 - EBSU AR R SAKR)
D HARTHA g
VA=A N

e

[Ra7H A > OGS KEFH— HARTY A R R

kb

1.KOFa T

2.%A4 FADOFTTFTHA v

3 EAEDFTFHAL ~

4. 7 V=t Eora A v

5. 28 BIRZARTTHAL v

FREEXE
HARTWA VR, Z0iEE 7 —~< & LT BRI LR

FATFPFL DT varTarsh

{LOfarke EOREIZR L. 7 A v b0 7 7u—FL LT,
& athz Ll Hua Rz (A7, Ve EFLE LA
(200846 1) o

29 LA B ORI H 7o T . ZRETID7 4 —F 4k
WA LHTHMBLTEX 7+ —F 2% [ KA AFTFHFL L 7
=T A EERLCRERATAIEERY L7,

2 DT E RS — 7 — Nl =D S i~ S
BB 2 20 S~ DHEAL A & UL 2 2 S~ DRIEA, FEk O BEL
P OHBEORRANL EVFITFONFE T INS O E X S 72
DIZIE A & BRONT A LW %% 2 DHEDOTHA Tk
HAREDEGT 7Y a v ERITIENEREIR>THET,

29 LR b EVEINHOIRA AT TFHAL ¥ 75—
F LTI 2R FHA L OIEEIRE & 5O DIRE R R4
JERTHET L E L7z

AFIE S DT+ —F A TOFBARER— A GEHE SO
EERR G A AR L 72 b DT,

Voice of Design Forum “Action Program for Holo Design”
Time: June 15, 2009
Place: International House (Roppongi, Tokyo)
Organizer: Japan Institute of Design
Program:
Keynote Speech: Action Program for Holo Design
Seiichi MIZUNO, JD director general
Workshops:
1. Holo Design of Water
2. Holo Design of Subtractive Design
3. Holo Design in a Consumer Society
4. Holo Design for the Motorized Society
5. Holo Design to Convey to Children

Outline
The Japan Institute of Design declared "holo design" as the capability

to see things both in the individual and whole perspectives when
approaching current issues such as global warming and cultural
crisis from a designers' point of view (June 2008).

At the turning point of JD activities, the title of "JD Forum" will be
changed to "Voice of Design Forum."

The key phrases implying the direction of the 21st century may be
“from growth to maturity,” "from seeking richness in civilized
lifestyle to one in cultural lifestyle,” and "from knowledge to
wisdom." In order to go through these transitions, we should take
action including bold proposals with wise design to keep balance
between the whole and individuals.

The 1st Voice of Design Forum discussed the Action Program of
Holo Design, and examined the five themes in workshops.

This issue is edited based on the discussions in the Forum with
additional contributions by speakers and photos and illustrations.
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KEYNOTE SPEECH

Action Program for Holo Design

* What Holo Design is.

Almost one year has passed since the breakdown of the financial
market causing the current worldwide depression. The “power of
culture” may be demanded at present, when people are struggling
to get away from the critical situation. | have a ground to say this.
In the New Deal by President Franklin Roosevelt after the Great
Depression in 1929, it was said that cultural concept could
stimulate people's conception, and lead to activate the economy.
The Japan Institute of Design (JD) decided to unify its activities in
the name of "Voice of Design,” and the theme for activities "Holo
Design." The theme for JD activities for some years has been “Social
Design.” Under Social Design, it was intended to consider design in
a broad sense in terms of “things and society” and “occurrences and

society.” JD has considered the roles of design from the perspectives
of "Design of Water," "Design for Disaster Prevention,” "Design for
the Motorized Society,” and so on.

The term Holo Design means "a small whole that constitutes a part
of a larger whole." If compared to humans, humans are beings
living on the earth, which is a star in the macro cosmos. The human
body is a micro cosmos, but the micro cosmos of human body cells
is said to carry all the information of the macro cosmos.

German art historian Aby Warburg (1866-1929) used a famous
phrase "God is in the details." It can be interpreted as “The God that
rules the universe, in reality, is present even in the details." Holo
design aims for "perfect design” taking into consideration
everything from the universe to every cell of the human body.

In designing a product, a narrow sense of design will suggest designing
only its form and holo design will imply designing the environment
surrounding the product and all the elements of the product.
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Fig.1 ROFYA> - =l Example of holo design

An example of holo design can be seen in the latest mobile phone
product.

(0) A mobile phone (hardware) itself has no raison d'etre.

(1) It becomes valuable when linked to communication systems.
(system design)

(2) It will bring changes in social communication. (social design)

(3) It must consider environmental problems in a broad sense.
(external environmental design)

(4) Further, attention should be given to its impact on users'
psychology. (psychological design)

(5) It is a creation by advanced technology of civilization.
(civilization design)

(6) At the same time, it is a cultural design of lifestyle. (cultural design)

When these elements are all considered together, the result can be
a holo design.

* Holo design of an Action Program

In planning our action program, it is important to review all the
themes under Social Design in broader and multifaceted
perspectives instead of considering holo design itself as our theme,
or designating new themes.

For this year, we will continue our researches on what we have been
involved with such as "holo design of water,” "holo design of subtractive
design,” "holo design of the consumption society,” "holo design of the
motorized society,” and "holo design to convey to children.”

In "holo design of the motorized society,” the group will propose
new traffic systems, and in addition, examine the feasibility of a
car-sharing system, and rental and lease systems. As a result of the
examination, a paradigm shift from the value of possession to the
value of use may be advocated to the public. In "holo design for the
consumption society,” it is expected that this group will advocate a
shift in value from richness in a material standpoint to cultural
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Fig2 [IRAZXATTHA 2 |DiROF Y2k Holo design of “Voice of Design.”

richness.

The publication of a book on "holo design of subtraction” is considered
as a project for this year. At present, manuscripts are being prepared
based on the past articles in the Voice of Design and records of
discussions, and a negotiation with a publishing house is underway.

* Holo design of the "Voice of Design"

The requirement for holo design is not limited to just themes for
activities. Holo design of the organization of Japan Institute of
Design is also essential. At the recent general assembly, it was
agreed that the title of JD newsletter “Voice of Design” would be
widely used as a common name for the Japan Institute of Design.
We will not intentionally try to expand our membership but rather
aim to become an advocacy organization like a "100-person
Committee"” in the contemporary design world.

As such, there is a need for applying holo design to the organization

itself. Making full use of blogs on the websites, JD is renewing its
website. Active exchange of views among JD members may occur
on their individual blogs as well as theme-based group blogs.

We will shift the printed publication of Voice of Design to online
publication.

All members will participate in online discussions in one way or
another. Voices of members will be released and responses from
outside will be reflected.

This can be illustrated in figure 2.

It clearly shows that not only members of each group will take part
in the discussions, but other interested members can voice their
views as well. To bring into being an active 100-person Committee
of the 21st century style will become our Action Program.

Seiichi MIZUNO, director general of Japan Institute of Design,
president of Institute of Marketing Architecture. (IMA)
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WORKSHOPS

1. Holo Design of Water

Coordinator's presentation by Yukio SAKODA

* Water for Life

It has been 39 years since Isaiah Ben-Dasan (a pen name of
Shichihei Yamamoto) said, “the Japanese think that they can obtain
safety and water free of charge.” The sales of bottled water
imported from many countries are rising each year in Japan, despite
its being one of a few countries where people enjoy safe tapped
water. One participant in this workshop commented, "Why should
we drink water transported long distances from abroad when we
can drink inexpensive and safe water?" | spent my boyhood when
the whole nation was living a simpler life, therefore, | hesitate a
little to buy a bottle of green tea. So, | share his comment.

In the world today, large-scale businesses are operating over water.

International corporations are making entry into the water supply
service, a part of the social infrastructure which should be fairly
distributed among the nation. There are cases in some developing
countries where poor people cannot afford safe water because
foreign corporations charge higher fares.

| feel the need for finding what we can design, taking into account
by what and whom our life of consuming and throwing away great
amounts of grains, meat, fish, vegetables and water is supported.

DISCUSSION

Yukio SAKODA, industrial designer; Soichi UEDA, producer and
creative director of Spaceport; Junpei OHNO, president of Arch-I-Tect
and Associates; Mitsuo KATSUI, graphic designer, chairperson of
JAGDA; Kiyoharu FUJIMOTO, managing director of Dougu-Culture
Institute, GK Design Group; Mayumi YAGO, president of Teable
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* More effective use of rich water resources in Japan

With its favorable climate and geographic features, Japan is gifted
with rich water resources. We should consider more effective means
of using our precious water resources, including raising Japan's self-
sufficiency in producing drinking water. In place of importing
bottled water from other countries, deepwater from Toyama and
water from the Tateyama mountains should be marketed. Water
from the base of Mt. Fuji is very delicious.

Water in Tokyo was not good for some years due to the
deterioration of water quality and a poor water intake technique.
But now, after various measures have been taken including the
improvement of water purification techniques, the taste of public
supplied water in Tokyo has been greatly improved. (VOD 11-4)
Rainwater is precious for island life. Rainwater was tasty in the past
when roofs were thatched with grass. But rainwater is no longer as tasty
as before because houses now have painted zinc roofs. (VOD 14-2)

* Ways to improve rivers for disaster prevention should be reviewed.
It is a great issue to return rivers in cities to natural rivers. Landscapes
with water, and enhanced accessibility of nature in people’s lives allowing
them to remain in close contact with nature should be restored.

The case of the improvement of the River Chungaechun in Seoul
Korea (removal of the expressway over the river) is a notable
example in considering rivers in cities. The background and effects
of the project should be analyzed and considered.

In Hokkaido, they say “If you plant pines in the mountains, the harvest
of sea tangles increase.” It implies the relations between rivers in the
mountain and the sea, and agricultural and marine produce are linked.

* Ingenious "Water Landscape”

We should ask to maintain favorable relations among nature and
man-made structures and the people living in a place.

Water culture has developed and "water deities” abound in many
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places in Japan. (Yukio SAKODA, Kiyoharu FUJIMOTO)

2. Holo Design of Subtraction

* Coordinator's presentation by Toshiro SASAKI

What do people think when they hear the phrase Holo Design of
Subtraction? This was the gravest concern for the Committee
members at the Forum.

Be it functionally or emotionally adding values, or symbolic signs, or
messages, the act of designing is an act of addition to create new
expressions and to bring richness to society. If this were a general
perception, subtractive design would not be clearly understood.
Therefore, the greatest issue was whether the intention, perspective
and background of subtractive design could be shared at this Forum.
The starting point for considering subtractive design was the actual

scenes in cities. A tremendous number of designs which intend to
serve designated purposes cause cityscapes to appear chaotic and
disorderly. It is what Jean Baudrillard calls a "superficial
phenomenon” where different signs symbolizing various images are
competing for recognition of their presence. Superficial rhetoric
has propagated, and commercial advertisements have infiltrated
into public spaces in the name of economic activities. Subtractive
design is an attempt to reduce these things from public spaces and
to restore our aesthetic culture in cityscapes.

DISCUSSION

Toshiro SASAKI, president of Smart Republic Inc., Haruto
KOBAYASHI, landscape designer, Seiko ANDO, GK Dynamics, Masashi
SANO, president of Sano Design Office, Tsuneo YAMAOKA, UB Com.,
Miyuki TAKAYAMA, director of SK Color Design Center, SK KAKEN.
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*Whole and individual

The objects to be reduced are private elements that have permeated
public spaces irrelevantly to the purposes and functions of the
spaces. “"Modesty" and “manners” which we had long cherished in
keeping relations between the whole and individuals were lost,
along with our attachment to our towns. Such individual attitudes
are reflected in the present cityscapes. Despite the design of facility
aiming for holo design within itself on its site, it is not linked with
the holo design of the cityscape. We should reduce outrageous
designs from public spaces and restore our long-cherished practices.

* Corporate social responsibility

Business corporations are making their products for their profit-
seeking purposes. But they should consider cultural aspects in
manufacturing their products, and control their product lines
keeping in mind how their products will fit cityscapes.

* Inflexible laws and regulations

In public spaces, there seem to be many cases of wasting energy
and money due to the inflexible application of the Building
Standards Law, for example, excessive lighting systems in tunnels
with little traffic.

The workshop agreed that Subtractive Design means not only to
reduce the excessive but also to keep balance with creation and
richness. The members will take up this issue in their own
workplaces, and advocate jointly to redirect public space designs.
(Miyuki TAKAYAMA)
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3. Holo Design in a Consumer Society

Coordinator's presentation by Masakazu TANIGUCHI

People who have been called as consumers 1) have become users
instead of owners, and 2) are customizing things to suit to and
express their own lifestyles.

People who once found value in possessing things became users
based on the value of making use of these things. They are
becoming customers and then creators as lifestyle designers to
express and realize their tastes. Their purchasing behaviors are
increasingly connected with their pursuit of a better quality of life.
The logistic and distribution systems to fill the shortages of
materials and high quality goods, and to supply them in great
amounts are coming to an end.

Providing friendly services to customers at shops is becoming
important as this facilitates interaction and communication
between the shop staff and customers.

DISCUSSION

Masakazu TANIGUCHI, president of Japan Life Design Systems;
Masato ISAKA , JD executive director; Hideaki KUBOTA, general
manager of GAC, Toppan Printing; Seiichi MIZUNO, JD director
general, president of IMA, Nobuaki MOCHIZUKI, associate director of
Corporate Strategy Planning Division, Oriental Land

* Consumers are changing from end users to end creators

The products that consumers today desire are changing. Instead of
complete products, products that require a little finishing touch are
in demand. Consumers are changing themselves from being end
users to end creators who find satisfaction in filling their desires for
self-realization by adding some original finishing touches to
products. What is needed for retailers is to provide information
about ways for giving additional touches.
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* Stages for consumers to enjoy extraordinary experiences

Tokyo Disneyland now prepares programs such as inviting families
to make Halloween costumes themselves and wearing them as they
walking around in the park. Consumers are enjoying their life not
just visiting shops but performing some roles using the town as
their stage. For these customers, amusement and commercial
complexes should cooperate in developing the district to have a
brand value by providing different center points in the district.

* From the value of possession to that of use? the value of using
things for 100 years by repairing them.

There are too many unnecessary things in households, and when
retailers are going to take trade-in, consumers are often enticed to
buy other things with the money they will get out of selling
unnecessary things. Having too many things is the source of
unhappiness in an over saturated society. Therefore, more people

today are reluctant to own things.

* Long-term association with customers

Department stores do not know customers very deeply. It seems
that they try to sell the same golf club to a customer who has
bought one a short time ago. They should be keener to what
customers need and want. Some customers may come to the store
not to buy any article but want to know how to use a product.

* Holo design seen in satisfied family life

Holo design to be practiced in our life is at home. The satisfaction
of a family is important. What is happiness for a family?
Considering wellbeing from all angles within the small unit of a
family is exactly holo design. (Masato ISAKA)
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4. Holo Design for the Motorized Society

Coordinator's presentation by Masayuki MORIGUCHI

JD published “Re-Design of the Motorized Society” five years ago.
The social situation has dramatically changed since then. This year,
hybrid cars and electric vehicles were launched one after another,
and driven partially by tax reduction and subsidies, the sales of
these cars are on the rise.

These changes, however, are limited to the hardware of motorcars.
There are more problems. In large cities, a shift from "selling" to
"using" should be promoted. How to secure a means of transportation
for the increasing number of elderly people? How to re-establish
public transportation systems in rural towns in which depopulation is
progressing? How to cope with the rapid increase of bicycle users?
Automobile manufacturers are actively developing ecological cars,
but they still carry on their traditional business to sell their products.
As a result, gaps between the advantaged and disadvantaged in

mobility are widening in recent years. As the government has been
reluctant, citizens must take the initiative to solve these problems.

DISCUSSION

Masayuki MORIGUCHI, automobile journalist; Hiroshi SANO,
president of mosdesign laboratory; Masaaki SHIRAISHI president of
International productive aging institute; Kengo TAKAOKA, president
of InhausDS; Takashi HADA, ass. professor of Shizuoka University of
Art and Culture; Mitsuo MIZOHATA, senior life advisor, visiting prof.
of Tokyo Metropolitan University

* How to promote a shift in automobile manufacturing?

The failure of the two US automobile makers seems to suggest the
need for change in their business strategy. The problems of the
motorized society cannot be solved by automakers alone. There is
no need, either, for automakers to be gigantic corporations. In order
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to downsize automobile industries, their facilities should be moved
to rural areas so that employees and their families will move there.
In Kamikatsu town in a mountainous area in Tokushima prefecture,
elderly people are engaged in “tree leaves business” (leaves used to
decorate Japanese dishes in expensive restaurants). Elderly people go to
their fields by electric wheelchair to pick up leaves. They have become
healthier than before this business started, and are better off as well.

* Potentiality of intra-city electric vehicles

Takashi Hada is developing small size electric vehicles and
considering the best production style for the manufacturers.

The purposes are 1) to help lower CO: emissions, 2) to pass on craft skills,
and 3) to train skilled workers. He designed the platform for an electric
vehicle. On this platform, owners-to-be will go around rural companies
manufacturing bodies and parts and order them to assemble what they
choose (Hamamatsu production style). There are many other problems

to be solved as well, such as electric charging facilities.

* Elderly people need an organization to have their voices heard.
There are more than 40,000 people aged over 100. However,
universal designs to meet with their functional features are limited.
For example, places to take a rest to drink water or medicines in a
town are desired. Walking is good for health, therefore, an
environment to promote walking should be made available in a safe
motorized town.

While the number of elderly people is increasing, there are few
organizations to advocate their needs. Community Elderly Clubs are
subsidized by the local governments, and they hardly express their
views. We need to organize an elderly organization such as the
American Association of Retired Persons (AARP), which is a self-
supported organization with a strong say in the United States.
(Masayuki MORIGUCHI, Shigeru USUI)
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5. Holo Design to Convey to Children

DISCUSSION

Coordinator's presentation by Keiko TORIGOE

"Design for children"” and "Design to convey to children" are
different. Children are beings who have a whole before being
branched into specializations. What we should consider under the
theme of "Design to convey to children" is how we can best convey
what design is to many people including children and grownups.
The act of designing is a part of innate human activities and not
limited to professional designers who emerged only in the modern
times. As a way to convey design, the conventional approach based
on analytical thinking to appeal to knowledge has a limit. On the
other hand, we need to explore human wisdom and its meaning
both of which have been lost in modern society, and to express
them in words. It is closely connected with the concept of "Holo
Design” that JD is pursuing.

Keiko TORIGOE, professor, Aoyama Gakuin University; Daiki AMANAI,
research fellow, Japan Society for the Promotion of Science; Shigeru
USUI, graphic designer; Yoshimine OOMURA, Takayama sales
division; Shuya KANEKO, professor, Bunsei University of Art; Kiyonori
SATO, ass. professor, Shizuoka University of Art and Culture; Noriji
SATO, professor, Ritsumeikan University; Ayumi NANJO, JD
secretariat; Masahiko MURASHIMA, president of studio harappa

* Who are children?

After all the members expressed their views on how to define
children, a common point was extracted. It was that we should
consider how to convey holo design to as many people as possible.
We agreed that the reason for us to specify “children” was that we
should reconsider our ways of communication as adults while
learning from their communication method which is based on their
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own senses and not with knowledge or words. If it is necessary to
consider what adults pass on to children, and what children learn from
adults as the two wheels, then, children to whom we are going to
convey holo design would mean, in fact, all of us regardless of our ages.

* How to “convey"

Some said that to develop the aesthetic senses required for
designers, it was important to focus on sensibility rather than
teaching knowledge or verbal expressions such as sketching skills or
specialized music education. Others agreed that aesthetic senses
should be emphasized when giving basic education to children.
However, if we place emphasis on individual senses and viewpoints,
we might fall into thinking that "everything goes." And if basic
aesthetic senses are to be developed in early childhood, it would be
the parents and caretakers of these children to whom design should
be conveyed. Recognizing the importance of aesthetic senses, some

argued that we needed to learn to think analytically using
language, and after we realized the limit of analytical thinking we
should go back to aesthetic senses.

* What is (holo) design?

While being concerned about falling into "everything goes” when
aesthetic senses were emphasized, some members expressed an idea
that the intuition to grasp a design in an instant was the secret
point of "holon." At this moment, "design” to be led to "holon"
would not be a simple matter of figurative design. To this, one
member advocated that “design” could be considered as wisdom or
awareness to give solutions to problems or tasks. It was pointed out
that the main message of the "Book on Life and Design" published
by JD might have been "Please find out the designs around you."
(Daiki AMANAI)
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CONTRIBUTION

JD Website Renewed

The Japan Institute of Design has been examining the use of our
website to activate our advocacy and other activities. As a result, the
website http://www.voice-of-design.com was renewed. It was
determined that our activities would be unified under the name of
"Voice of Design," the name is now used at the entrance of the site. A
page for members to express their views (100 Voices) was established.

* Qutline of the renewed JD site

The top page has been changed as seen in Fig.1.

1) New contents

- Holo Design

This is dealt with as an independent content (Fig.3 Holo Design page).
As a related item, the JD Award Holo Design Award will be instituted.

- 100 Voices

This is a blog for members to express their views freely (Fig.11 “100
Voices"). Instead of each member opening one's own blog, this blog
is like a group site managed by all members. There are two columns
of "Proposals for the Future" and "Hot Concepts.” and members can
choose to write in either one.

Just like any other blogs, members can write in comments to other
members' views. Applying the track back function, related articles
of other websites can be linked in a network. Only members can
contribute to the blog, but non-members can write in comments
and use the track back function.

The Voice Members List will be included in the “100 Voices" page.

2) Reconstruction of the existing contents

- Study Projects

Among study projects which have been introduced in the
“Activities,” those projects resulting in the publication of books are
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directly accessed from the top page. The contents of discussions in
study groups are briefed, and the publications can be advertised.
However, the minutes of Committee discussions are available for
members, who can entre the "Members' Site."

- Members' Site

A message board is added to the existing Members' Site. This site is
used to report the minutes of study projects, and to hold online
conferences. This is a communication tool among the Secretariat,
Board of Directors and members.

- Newsletter

The JD paper "Voice of Design” will be called “Newsletter" inside the
website as the term “Voice of Design” is used to cover all JD
activities.

- Website in English will be considered in the future.

3) Introduction of a Content Management System

MovableType by Six Apart has been introduced considering the

extensibility, multiplicity in use, and flexibility for customization
including design. With this, it is aimed to save secretariat staff from
spending much time and energy in maintaining the contents.

4) Change in Design

The concept of design for the site was "to offer the contents
without spoiling the value of contents.” Superfluous elements have
avoided.

* Use of the New Site

The greatest change in the renewed site is that an interactive
communication function is added for “100 Voices" and "Members'
Site." We invite site visitors to actively participate in sending their
comments. No extra skills needed to use HTML.

Kengo TAKAOKA, president of InhausDS
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From the Secretariat

* Annual Assembly for 2009

The JD annual assembly was held at the International House (Roppongi,
Tokyo) on June 15, 2009. Following the address by president Seiichi
Mizuno, 1) Report of Activities and Settlement of Accounts for FY2008,
and 2) Activity Plan and Budget for FY2009 were discussed and approved.

*"Book on Life and Design” won the School Library Publication Award
The "Book on Life and Design Vol.1-3" edited by JD and published by
Iwasaki Shoten in April 2009 won the 11th School Library Publication
Award by the School Library Association and Japan School Library
Promotion Society. It was highly evaluated for its easy-to-
understand explanations on industrial design to children in higher
grades of elementary school through junior high school.

* JD website redesigned

JD renewed its website entirely. Discussions so far held only at the
times of Forum and on the JD bulletin are now possible on the Internet.

* Obituary
Kiyoshi Awazu who devotedly helped with the foundation of JD and
who served as a director since its inception passed away.

* Editor's Note

Whether practical programs of Holo Design can be implemented or
not will be the measure for the Voice of Design to be highly
evaluated. JD membership consists of various professionals. Each one
should not spare any effort to widen and deepen their knowledge
background to be able to discuss specific programs. As the JD
website has been redesigned to allow the release of news and views
on an almost real time basis, JD members are requested to use the
new website. (Yukio Sakoda)
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