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Tourists going overseas in Asia (2003) Japan ranks third in Asia and 15th in the world.
(by Ministry of Land, Infrastructure and Transport, 2006)
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Why tourism-promotion now?

* Changes occurring around tourism

Changes are occurring in Japan concerning tourism. Proposed by
Prime Minister Koizumi, the Tourism Promotion Council was set up
in 2003 to which | was appointed as a member. We discussed
policies to promote tourism. Junichiro Koizumi was the first prime
minister who placed priority in tourism promotion as a national
policy. He declared to make Japan a tourism-oriented country, and
appointed the Minister of Land and Transportation as the "Minister
of Tourism Promotion." Various relevant ministries have formulated
and are implementing their policy measures.

* Tourism Big Bang in Asia
Behind the efforts by the Japanese government to promote tourism
are the ever increasing mobility of travelers on the global level on

one hand, and the declining local economy within the country due
to population aging and decreasing youth population on the other.

The World Tourism Organization (UNWTO) disclosed that the
number of international tourists in the world amounted to 88
million in 2005. About a decade ago, | predicted that a Tourism Big
Bang would occur in countries in Asia in the 2010s.

In the Hokkaido Declaration on Strengthening Tourist Exchange and
Cooperation among China, Korea and Japan issued at the Summit
meeting of the Ministers of Tourism of China, Korea and Japan held
in Hokkaido in July this year, it was clearly stated that through the
Tourism Big Bang the volume of international tourist exchange
among the three countries would increase from 12 million in 2005
to 17 million and more by 2010.

UNWTO foretells that the number of international tourists will
reach 1 billion by 2010, and 1.56 billion by 2020. The reason for this
great increase is that tourists going across their borders from Asian
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countries are expected to dramatically increase. The Japanese
government intends to take advantage of the increase in tourists on
the global level to reactivate the economy and culture.

* Local Reactivation through Tourism Promotion

The goals of tourism promotion are to revive the local economy as a
short-term goal, and to revive the natural beauty of Japan and to
make Japan a culturally creative nation as mid- and long-term
goals. The Ministry of Economy, Trade and Industry predicted in
December 2005 that the local economy of Japan would shrink in
scale by 2030 except for a few large cities. The reactivation of the
local economy is an urgent issue, and the national government is
assisting local governments' plans, many of which are tourism-
related. As the population decline progresses together with
population aging, it is essential to increase the mobility of people to
activate local economic activities.

* Creating Local Tourism Resources

| foresee that tourism in the future will be planned by individual
initiative. They prefer traveling alone, or with their spouses or
families, or in small groups and tend to stay at one place to relax,
and to take part in learning and art activities rather than just
making a rapid tour around famous tourist spots in large groups.

To revive the local economy, the creation of new tourism resources is
essential. Some localities have begun to review their natural, cultural
and human resources in order to discover what assets they have that
can be used to revive their economy. To promote tourism, local people
should take initiative to discover tourism resources in which they can find
pride and offer them to tourists in sustainable ways. The development of
human resources is also important to create new tourism.

Shuzo ISHIMORI, professor, Hokkaido University Center for Advanced
Tourism Studies director




Wi BDELTHA Y

12 - % O & &

> ===
R Ea = ﬂﬂa.l FNKF KRR =M TR TR

iRLsic

AR T & P R84E3 1 H BUTE (ERT) T ATT#91405 A (Hi%
340.60°FJ5km - *FRE 16410 H 1 H ) %k 2 LK OBE -
R AL HE - SE DO HARER T & L THE £ #9105 A < ALTDS
B LA T TV B BRI S HOF]H 5 F2,0004EH1 £ ) Kk
& ORFRR L LT A AITHT AL OB T 2 & 0 E B
L2, FEIESTAE IR B O FEiTT 2 S B S - E R 0 &, 714 2
511HAC DY DM E T d - 72 WEIEAE 72 & DFE B ME 2 A
L AR O & b Vb Tw b i, LA A
EHT 2800 & LR F a7 s 3 - B E
BRI EICRE Y L S 2 A OE 12 | & R0
HEAES B AL THR T AT AE UL 18894E WA B O T Bl M4 712 X
DAERT & LTRSS U720 M 44 9 E O BRI 184 - 6 R
BAHTT D & & DR AFH T % 5Tl 2 144 %[ 15
BB E% |E LZ sk <mbhTwb,

HUETH T oL F B H A A HBF) A 2 ER A
DAFREEA - 2 B2 AL BRAS Hb§ 2 3UH - [HRg A f 2 [ 1%
T 1S PG 0> IR A - 45 i ek 5 - | R R iy 2 [ R ) & Xk
BT TERHL TV DRI 4428 UCOIEH O Bl - L
Y [ EOMEL L AT |1Z L TRTB0EDERZ %5 Bl
ZHEILA 72 &V RO AOEEL I 0 HAETH 5,
SRIFETOIFE DAL > T-JEIERFLLE o TV D,

AR A T OBDEHINE S5 OB 2 B LTHERN - 2 o
BOLE AR | 28BS 5 2 L DSHIWTH 5 AR T OREEE & BDY
Hti e (XIS L2 B8 L Cuds [ R i i B CP 1843 H 14 H -
TR 12 S Pk LRI %o

BETHOES 2528
15 O FE 3 A3 UE S ek LT ) IR TS &
HEBRPEFEDHIT b HIFE /T KBNS & — E AETEARDT

BN 12 K LD/ THA T 1 LT & — ANKFERFRRHR S Gl TE)

1954 FARM % 1 1976 F AMEM TRAFER N979FRREMAF AL RIELIRIZET .GKERE
IREEGTEDR  ANEM TRAFBIEUR HUR AMAFAF § LA ZEREEUR % 42 TR HPI
INT )y TFFA 2 EFEREEZDIL X > FOME EEHERRE £ POICEFE - HREETAY 1
7 MCBREE L REMER I RRORE-EEE ) BRHOEREELE. Ty KT ELE
SHZH,

HEILL b 78 SPECLA4E BE O T AR AR 7 1R 6 I8 1,718 B T T IR
FHZ3Jk8 935 & 72 > T b

T D23 1 A B 2205, T2 Pk, BT iR TR, TH B T 8k,
PG ARERIE 72 & O #RB g, FUMNEE E Bl B <o Hf i v 8 7
EDOERHEDEE 2 51T B JRITHR R 228513, P54 D e
B 1.88405 N & EIPNEE30 % Fedk L EPIR OIS Zedk & L
T ERT VTR IS~ — by = 4 & L TEER&E
FRZLTOWD 2 M TFHIC X D EROEE & S L (K5
1155 T2 BRA 555 IR BOMER 2 2 TH 5o S 51T
ST REH L LTH ENS E SR A L TB 0 5
AREIRTEE 12 B\ T BRI I UE VIR - 2213 & oRIc 7 =)
= TVxv M7 H AN EEROEINESD Y HAR DR
ANBZ#HDEBEREBTHH 5o

FERTORAEROIRIK & RRE

TR T AR D72 o TRAIZHEIBE L TV L 2D ET S
B OMEN 25t ER TR AT O#THo < Y O HFE L 2
ARE e & 7R3 AR R RI624E T2 llIc B W Tk THEE L
L& & H T 2 H RO HIRZ A3 P 2 A3 A8  J
[ & R 2 AN AL DT [5G 3 5 7 2 7 oWk | &
W) ADDFRTEATR SN TV B o F L CI R MR A #5858
RIEARGI  SFREI54E3 H 32 | Tl LWERID ) oFEAR )
gh& LTI A ETAMC BB AR ~Ju, 2 LCT7
TT O T~ R BIF 5DODHERN L E Z ekl UCOBORE
DTSy RFEFAL v LTOISDEKHE 2 TTW5bZ
DOHBIUI B D T Lo b 7 FEERER LT & %2 %
~EVY =X A Y FA M) — (R OIRFL~ |2 3B1F 0l
DBDEHISE ORI AL ST TV b,

T KRBT & LT L L EITRESNLELVAE
REZ PR BOIBR O TR LN E UbicEE L,
E O & B Z2FoWTTH B MM F Db D E R LE[#
HBUE AR L2 SRR HEECH 5[ ) V' — MRBDEL S 5124
Tk - BB AR R R N AR S N B [REREDE e LA
(LD BUE RO OTZIT L L L[ 7V A

Tourism and the City: Hakata and Fukuoka

Fukuoka city is the largest city in Kyushu and is the political,
economic, cultural, educational and transportation center of the
region. It has an area of 340.60 sq. km and a population of 1.4
million, which increases by 10,000 every year. Because of its
location, Fukuoka has flourished as a base for exchange with the
Chinese continent for the past 2000 years.

During the Edo period, Fukuoka and Hakata developed as twin
cities, the former as a city of warriors and the latter as a city of
merchants. The cities were merged as Fukuoka City in 1889 under
the Meiji government. Even today, with Nakasu, one of the largest
downtowns in Japan on the sandbar in the River Nakagawa as the
border, the eastern part is called "Hakata" district and the western
part "Fukuoka" district.

* Industries, Economy and Transportation in Fukuoka City

The industries in the city are concentrated in the service sector. By
the number of companies, wholesalers, retailers, restaurants,
eateries, bars and other service companies occupy more than 70
percent of business entities.

The travelers using Fukuoka Airport totaled 18,840,000 in 2003, the
third largest number in Japan. It acts as a hub airport for domestic
air transportation and an important gateway to the Asia and Pacific
region as well. Hakata Port offers bases for regular services
connecting with Pusan, Korea by ferry boats, jet-foils and other
means. It is an international port with the largest number of
travelers in Japan.

* Tourist Policies and Problems
Goal 14 among the 18 goals in the 8th Master Plan of the Fukuoka City
General Plan is to promote the "Visitors' Industry” to make Fukuoka city
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an international tourist city to welcome visitors with hospitality.
Fukuoka city is rich in tourist attractions as a "modern tourist city"
with beautiful natural settings and cultural flavors, as a "resort
city", as a "historic city", as a "city with many festivals", and as a
"city for gourmands".

Increasing numbers of people are visiting Fukuoka lately both from
other regions of Japan and overseas as a center for governmental,
economic and cultural activities, and as the center of fashion and
entertainment. Nevertheless, the city authority considers the following
points as problems to be solved to promote its tourist policies:

1) Wholesale businesses and business activities by branches of large
companies are declining, manufacturers are transferring their
operation bases outside the country and public infrastructure
development projects are decreasing. Therefore, it is necessary to
increase the number of people coming in and out of the city in
order to reactivate its economy. In particular, ways to increase the

number of visitors who stay in the city for some days should be
found as they bring high economic effects.

2) New attractions specific to Fukuoka should be created.

3) Conventions and other large-scale events should be organized,
and support systems for such events should be organized.

4) People are open and friendly, but they should be encouraged to
have higher morality and manners. Efforts should be made to
decrease crime.

To enhance the value of Fukuoka city, the relations between city
dwellers, intangible resources, tangible resources, and spaces should
be designed. While creating business chances by hosting
international entertainment shows and conventions, local
attractions such as historic treasures, natural settings, festivals,
safety in life and hospitable people should be maintained.
Yoshitsugu MORITA, professor, Faculty of Design, Kyushu University
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Local Resources and Tourism in Wakayama

Wakayama prefecture is rich in tourist resources with its scenic
coastline, deep forests, waterfalls, shrines, temples and hot springs.
It is gifted with marine products and agricultural products such as
oranges, persimmons, peaches, plums and so on. Wakayama is the
home of soy sauce. However, from the viewpoint of the tourism
industry, the reality is discouraging. At the time when the Sacred
Sites and Pilgrimage Routes in the Kii Mountain Range were
inscribed to the UNESCO World Heritage Site list in 2004, the
number of visitors to the prefecture rose because of a large-scale
tourism campaign and various events organized in conjunction to
the registration. But the number fell the following year.

Without outstanding industries, the promotion of tourism is an
urgent necessity for the prefecture. Wakayama has developed an
industrial base by inviting manufacturing bases for large

corporations. As the major steel manufacturer downsized its
operations here, the economy of the prefecture has been declining.
In the name of cultural policies, the prefecture has focused on
building halls and other facilities which are not fully used. Now, the
prefecture is challenged to consider post-industrial development,
adding value to the products of traditional local industries, and
creating new industries.

Under such circumstances, steps to promote tourism are being
taken. In 2005, the prefecture formulated its tourism promotion
guidelines. The strategic focuses are the better use of the World
Heritage and the creation of tourist attractions. Tourism Program
will be added to the Faculty of Economics in Wakayama University
in 2007. Lately, the Wakayama Health and Medical Industry
Creation Network announced its project to promote a new industry
linking medical service and tourism. Wakayama city Castle Festival
has been organized since 2005 in order to publicize the city's status
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as a former castle city.

In spite of efforts made by the prefecture and concerned people,
the local people do not know what are going on, or do not expect
something new to happen. They may instinctively know that these
efforts may not benefit the whole populace in the prefecture. In
fact, in the name of reactivating the local economy, a 20-story hotel
with a shopping mall was built in front of the Wakayama Castle
(higher than the castle by more than 10 meters). This project placed
priority on a short-term economic effect rather than landscape
design. As a result, the hotel has caused the further decline of the
traditional shopping streets in the central part of the city.

While the tourism campaign by the prefecture was underway, the
Wakayama Design Center was closed and reorganized as the Design
Division of the Prefectural Industrial Technology Center. It indicates
that the prefecture failed to develop a self-supporting design sector.
Here lies one problem that is common regarding tourism and design

development. Both tourism and design development have to
preserve and use local resources. They must create value specific to
a locality in order to promote the self-reliant and sustainable
development of the locality.

The people in Wakayama are not involved in these activities, and
activities seeking short-term profits hardly contribute to the
effective use of local resources, or to the creation of new values of
Wakayama.

To preserve and use local resources for self-reliant and sustainable
development, consideration should be paid to and approaches
should be taken not only from economic and ecological aspects, but
also from environmental, cultural, social and ethical aspects. The
way to develop tourism suggests how design will function in the
future.

Miwako SUZUKI, teacher, Wakayama Prefectural Kita High School
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Designing Locality and Tourism

* One City One Tourist Attraction

With a slogan "A tourist attraction for each city," various
municipalities across the country are promoting their tourism
models. What they aim is to develop their cities in such a way that
people feel happy and proud of living there and that they are
attractive to foreign tourists.

Behind this movement are general decline in the local industries
and economic activities in downtown districts, and the destruction
of nature. Tourism is now considered as a hopeful industry to
reactivate the local economy. In addition to traditional tourist
resources centering on sites of historic and cultural value, they are
looking for latent resources with key phrases such as industrial
tourism, urban tourism, green tourism and eco tourism. However, it
appears that they are finding difficulty in identifying attractiveness

specific to their own locality as standardization and unification
have occurred all over Japan in its modernization process,
particularly, after World War II.

* Hamamatsu City

Hamamatsu is a medium size city known for manufacturing textile
products, musical instruments, motorbikes and other vehicles, and
optical products. The city attempts to activate the city taking
advantage of these industries. For example, it aims to become the
"City of Music" offering tours in piano factories, creating the
Musical Instrument Museum, and organizing an international piano
contest. As the area of the city was expanded in 2005 by absorbing
12 neighboring municipalities in its hinterland with vast forests and
flower-growing farms, Lake Hamana famous for eel growing, and
the River Tenryu known for boating, the city now aims to become
the "City of Flowers and Forests." These two slogans are major
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strategies to realize the future vision of Hamamatsu City.

It will take a long time until the images of the city as the "City of
Music," "City of Flowers and Forests," and "Hamamatsu Festival"
become widely known among people in other cities, as there are
some other cities aiming for the "City of Music," many others
aiming for the "City of Green" and for the "City of Festivals." It is
important to convey information on how different Hamamatsu city
is from others.

The city authority recognizes a number of weak points in promoting
tourism in the city. They include the lack of unity as a city, water
pollution in some lakes because of household discharge,
deteriorating forests due to poor management, and depopulation in
mountainous villages. The weakest point above all is the central
downtown area which has been losing its power of attraction. As it
is now necessary to integrate city functions compactly in a center,
the city is considering to concentrate shops in a compact center.

* Tourism Marketing and Tourist Literacy

Tourism is an industry of "waiting" for visitors to come. To attract
visitors continuously, publicity holds a key. To transmit information,
accurate and appealing communication design is required. To
ensure the quality of information design, tourism resources must be
designed well.

Another problem is tourist literacy. As guidebooks abound, tourists
tend to be satisfied by confirming what they have seen and read in
guidebooks or learned from TV tourist programs. Greater attention
should be paid to what tourists will remember after visiting and
looking at the tourist attraction with their own eyes. Further,
tourist information to satisfy tourists' cultural interests should be
designed.

Masato ISAKA, JD executive dirrector, professor, Shizuoka University
of Art and Culture




R BOEETHA Y

sk [MER] OEoO<Y

ﬁztin BREER. NTTERMRSR— MR E L SR

Zoao-4

19804EM /%) o Z DEER I K% £ > TOREEEZ % -
TV BHEL DL TEHED VLRI VIRIZE 5 TEA W
BWLADDEDIZL. FLETHML TV F vy 7y - Fy v
FA B oML ) HAROF L ET = X3 a3 — 1 v 3%
TANED DY % ONEDOTRENS, ZOT = A ZWTEHE 72
DTHbZ LTENNARBIZL W) ZLE2ELABLTIC

B X T20044ERAF T o FDEDE LV F—LIZBIT S
AAfED 7 —< M KEER | T o 72 TN EFE RIS X A%
7 7 ALID Ty & v A B LD T FIRDEHEE IO, £ < DA E
DEHLRRDTZAEORTE) LIZHSTHART = A THE- 72
PRANEGAATVLRT 4 X2 T7RED[F 5 7 AL NAHBEI L C
WEDH  HEDPHEARE LR LTI RV HOERSTH S
7 = A OMHHEIE AR ALOMEHTH ) BIEORKEER D%
Mo TVBBLIEERHSTHEHIFEZIZH ) PEDDHLDV—
VERWELLETTH L. ELTEHRT S ARIRAT LR ED
HAME OAbid, HETO¥ 7 H IV F ¥ — ) fiEDOT 21k
HEPTBR MR L —T AV PRI L TWAEDTE,

Bt & U TOIKER

T S OBAHBICR o LRV 2D L H IS HATYH
L9 R EAEIC 7 o CTIREEE A B & L TRk s oo
H % o F OBOLOFENL, ZFTIHER - EOCHIEE Tl L F 25
MRBEWYRERHNTD 2B IR oM A, —
BTV HLEHRRIT 2R o7 N2 DEF L LITE -
THER SN2 EHOFRAKE OO T~Y=T v 7 7
Rz W72 TR AR AR T T B EHEO AL F—12H
bo DR EIZE 5 TUI . ZFZR[ AT 7 1R A AL FlEwvo
I OAREZBBETELY 77 )= DX BT TH
Db ZNZIEHETIE R HEOPTHRERTE 5 i 7%

(T HE- IO S EERNTTHHER M) —REELEHAMBLRE

1955 F WR|BEE h1979F RRAFIFMEREFRZEEASF/N) T T 1 Ly MEEXFR
18T .77 > ABATABRER D ERIIG 19965 & V) B EF|ICDRHARE £ A < EDOR] (HE) .
[FITHED ) FHA L (H£E) B EELERITRETIL K (VALEHDICYW T ERE
Er) JUREVBEN(Ty RFFACHED) B E,

R DTH b,

BAOPMIE BHEBE 7 —AICRONE LI R AT 4 TN
Y 72 RBEN B AN VAL ZBTA NI LY
HIANIJZRAZEDIEREEYTH Y . EOEUDEHEOIRD
WOIRTH D I L &2HE 2 5 & BIEFIIRIN L 72555 2 X A
B X DS ANA ZT DT BB BENEERFLTWL
BRICHDEEVNHZEBLTELETHA ).

BEROHMHEE

BEAF OREER OB H AR OB O M 2 EFR TH
2 WD AGERG D AR L 2V dH T TOADHE
FHEBAL OO WRHIZELE L THHIZAENSLZ DT
ELBTHEERDOE RO TH 5.F Ik L T AL %
T2 2L > TERENEOREREF YT 77—
s TWwD, 2ol ]T 5 A2 12X o CTRER S -4l
HEE L R O I EIC R S R ETH FEIFIT —1 v 8
OREREXIHBLTBY N Y 2 U3 =Y aimlo
HCHEL[ESF IOBEDDDRDTH 5,

— A 2 DBEER D2 4 A=V F 51 Tk EIX
BNV Wb W 2 AT & I A FREER o s, i
) &bl & U CHEIASTRIEO B4, B A1 V6 1 B EAG
D2 L CIZERHTE®R ) (ISP E W BEmU o) 7L
M E Vo ZF ORI O I EFNZ MO H 538 0 R

1. BREDAA VA MY — hhR@ED DER

2. REREDBR

1. Scene of Chuo Street, the main street
running through Electric Town o - -

2. Map around Akihabara station 2

LT T

Re-development of Akihabara as a Tourist City

When | was living and studying in Paris in the 1980s together with
my family, my small daughter was looking forward to watching a TV
animation program "Candy, Candy" imported from Japan. In those
days, Japanese TV animations were already popular among children
in Europe.

Time elapsed. The theme for the Japan Pavilion at the Biennial in
Venice in 2004 was "Akihabara." Exhibits of "otaku culture” (a form
of obsession) became topical and drew many young European
visitors. It was not strange that young people who have watched
many Japanese animations since their childhood were interested in
Japanese otaku ism. They realized that the world of Japanese
animations was the crystallization of Japanese culture and that the
world was linked with the present "Akihabara" otaku subculture.

* Akihabara as a tourist city

Akihabara is beginning to be recognized as a tourist city in Japan.
The uniqueness of Akihabara is, in short, its atmosphere created by
people who have peculiar likings and by the energy of shops which
are transforming themselves trying to cater to their peculiar
demands. For general visitors, this is an extraordinary place in their
neighborhood where they can take a glance at the otaku' life.

* Urban structure in Akihabara

In Akihabara, there is no underground shopping center nor are there
overpasses, both of which are typical to modern Japanese cities.
People walk around the streets quite freely. It is a town of pedestrians.
The area that people recognize as Akihabara is, as a matter of fact,
small with only several hundred meters square. A wide main street runs
through the area and narrow lanes run in parallel and intersect with it.
There is a massive congestion of seemingly numberless large and small
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shops crammed into the area. There are historic districts neighboring
Akihabara, but few visitors go on to these districts.

* Akihabara in the future

The distinctive feature of Akihabara comes from its unplanned, even
chaotic development from a town of electric appliances to that of
otaku-culture. Its spontaneous development is at the opposite pole
of urban planning. However, as the Tokyo Metropolitan government
designated Akihabara as the world base of information technology
related industries in 2000, the large scale project to redevelop the
former vegetable market site next to the train station was initiated.
For this project, harmony between the project site and this existing
shopping districts became a problem.

The core building in the redevelopment project is the "Akihabara UDX"
in which | was involved as a planner and architect. The site is facing
the plaza in front of an exit of Akihabara station leading to the

electric shopping district. It is a large complex with a total floor area
of 160,000 square meters. In order to adjust the gap in scale and
functions between the Akihabara UDX and the existing buildings in
the shopping districts, the 15 office floors were placed on upper floors,
and a 20 meter-high pilotis was placed in the lower portion. This space
is now used for events and shops to draw audiences and shoppers. This
pilotis space corresponds with the scale of the existing district, and
now serves as the starting point for people to walk around Akihabara.
To further redevelop Akihabara, it is important to carry on its
energy selling spearheading merchandise from electric appliances
and their parts to otaku cultural articles. One proposal is to
maintain its neighborhood friendliness and depth. Even for the new
development site, design should be approached from a pedestrian
viewpoint. Second, linkage with neighboring districts should be
promoted through publicity.

Masayuki KUSUMOTO, architect, NTT Urban Development senior manager
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Ventures by Daigoji Temple in Kyoto
A Jewelry Exhibition and a Pop Concert

* Cartier Design Viewed by Ettore Sottsass

Daigoji Temple is a grand temple complex in the southeast part of
Kyoto, which was originally built in 874. The five-story pagoda here,
a national treasure, is the oldest wooden structure in Kyoto. It has
about 150,000 cultural articles including 41 national treasures and
about 40,000 important cultural assets. The Reihokan Hall in the
compound houses these cultural properties.

In March 2004, the Art of Cartier Collection, an exhibition of
jewelry design by French designer Cartier was held at this hall.
Ettore Sottsass, a master of industrial design in Italy, acted as
curator selecting 200 articles from among 1200 in the Cartier
Collection, composing the exhibition hall and designing display
cases.

According to Mr. Shimizu, the Director of the Publication Office of the
Temple, it was Sattosass himself who looked for an exhibition place in
Kyoto and chose the Temple stretching at the foot of Mt. Daigo, and
which is inscribed as a UNESCO World Heritage site property.

In the Reihokan Hall, a number of Buddha statues designated as the
national treasury or important cultural assets are placed. At first,
Sottsass had not thought to display Cartier's jewels together with
these statues. But the temple emphasized that the meaning of holding
the exhibition here was to arrange exhibits before the statues.

The nearly two-month long exhibition attracted over 50,000 visitors
from all over the country. Among them were designers and artists who
heretofore had had little association with this or any other temple.

* Extension of the municipal subway giving advantage to the
southern part
Tourism in Kyoto implies going around tourist attractions in the
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northern half of the city. Except for the cherry blossom season, tourists
do not visit Daigoji Temple. A favorable element was added to increase
the number of visitors to the southern part of Kyoto in November 2004
when the municipal subway line was extended further from Daigo
station to the Uji district. With this, the Daigo and Uji districts were
connected by a direct subway service from the city center. Thus, the two
districts. both with a number of tourist resources have become a greater
tourist center. Taking advantage of this, the tourist associations of the
two districts initiated mutual tourism promotion activities. One was the
exchange of their tourist maps. Starting with 1000 copies in the spring
of 2005, 5000 to 6000 copies were mutually distributed in 2006. Both
districts continue to produce their own maps but each map indicates
access to major tourist attractions of the other. The problem is that the
emergence of a new tourist center in the south of Kyoto station has not
been widely publicized outside Kyoto, particularly, in the Greater Tokyo
area. An innovative information campaign should be devised to make

this change known.

* A pop concert, another venture by Daigoji Temple

As another attempt to gain people's attention, Daigoji Temple
offered its square in front of the Golden Hall for a concert. An
open-air stage was built for a pop music duo who began their
performance with the resonating sound of the temple bell. In a
special atmosphere with the Golden Hall, a national treasure, in the
background, and listening to crickets singing in the grass around,
the audience enjoyed a fantastic concert.

A general image of tourism in Kyoto is to enjoy birds chirping in the
serenity of temple gardens. It will continue further in the future.
However, there seems to be something missing. These attempts made
by the historic Daigoji Temple are a tourism promotion venture.
Noriji SATO, professor Ritsumeikan University
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Tourism Boom in Kyoto and its Future

* Kyoto, the sole winner

Kyoto had a record number of tourists with 45,540,000 in 2005, an increase
by 4.1 percent over 2004. Kyoto appears to be the only city successful in
tourism when other cities have been suffering a long-term decline in
the number of visitors after the collapse of the "bubble economy.”

* Enchantment of Kyoto - Difference from Tokyo

Some factors can be found for the increase. Changes in the
Japanese people to look to Japanese culture, and to spend time
leisurely within the country instead of visiting abroad, a long-term
advertising campaign by Japan Railways, and Increasing feature
articles on Kyoto in women's and tourist magazines are
synergistically promoting the Kyoto boom.

The major attractions of Kyoto are its outstanding historic and

cultural assets represented by the 17 shrines and temples inscribed
in the list of UNESCO World Heritage sites, and its historic and
traditional world which is still present today.

The number of national treasures in Kyoto is 254, and that in Tokyo is
232, the number of important cultural assets in Kyoto is 2174 and
that in Tokyo is 2220. These figures may suggest that both cities are
almost equal in the possession of cultural assets. In fact, the numbers
of buildings designated as national treasures and as important cultural
assets are 48 and 280 respectively in Kyoto, while those in Tokyo are
one and 56. Other national treasures and important cultural assets in
Tokyo are kept in showcases in museums, when in Kyoto, valuable
buildings have their positions in historic shrine or temple compounds
in the city. Here lies a big difference between the two cities.
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* The best way to preserve the historic townscape is to continue
to live in its houses

Another element that creates the mood of Kyoto is the townscape
composed of the rows of traditional townhouses typically seen in
Shinmachi Dori. A survey shows that in the city center, 13 percent
of these townhouses have disappeared in the 7 years from 1996 to
2003. Nearly half of them have been rebuilt and the rest as
apartments or office/shop buildings.

In response to the Kyoto boom, capital from Tokyo and others have
been invested to buy traditional houses in the central parts of the
city to renovate their interiors as coffee shops and fashion
boutiques while preserving the exteriors as they are. This is one way
to preserve the townscape, but there is also a risk that as soon as
their businesses decline, they will withdraw from Kyoto leaving only
vacant spaces or parking lots. The best way to maintain the
traditional townscape is that people will maintain the exteriors as

they are and continue to live in these houses.

* Tasks for Tourism Development in Kyoto

While maintaining the historic and traditional townscape, new
elements should be added to further develop tourism in Kyoto.

One example for the latter is the "Miyako no Hana Butai" (Glorious
Stage in Kyoto) program in which | am involved. This event began three
years ago with the concept of staging performances of collaboration
between traditional arts and entertainments such as Noh and Kyogen
and modern music at traditional and historic spaces in Kyoto.

More efforts should be made to attract tourists from countries in
Asia, and to educate people in Kyoto to be more conscious about
their city as a city benefited from tourists.

Noriji SATO, professor Ritsumeikan University
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Sounds and Tourism

Tourism may indicate a visual activity. But the motif of listening to
sounds is another way of enjoying traveling.

* Soundscape in Osorezan

| visited Osorezan, a holy place at the north end of the main island of Japan
at the end of October. Passing the temple gate, | stepped into the desolate
scene of another dimension filled with the smell of sulfur. Breezes were
blowing in different directions. The sounds of small windmills made me
notice about the breezes. Windmills were placed here and there on the
volcanic rocks along the approach to the temple. One could hear the sound
of volcanic gasses blowing off from out of the ground.

In contrast to the landscape like hell, there were sounds specific to the
beautiful landscape of Lake Usori, which is called a paradise. They were
the sound of waves washing the shore of "Gokuraku-hama" (Paradise

beach), and the strange sound of volcanic gases bursting up from the bottom
of the lake. Whispers from the mountains surrounding the lake whose
leaves have turned to yellow and red colors embraced the whole scene.

* Tours hunting sounds

As a student of soundscape studies, my pleasure in traveling always
includes listening to the sounds of the place and seeing the
landscape of the destination. | sometimes choose my destination
and itinerary considering the "sound | will hear." My tour to
Osorezan was very impressive. | went there before attending the
World Forum for Acoustic Ecology 2006 in Hirosaki, Aomori. With
my colleagues in the Japan Soundscape Association, we organized
this tour for some foreign participants in the international
conference who had arrived in Japan earlier. They are people who
travel in search of sounds. Their questions along the way focused on
sound, and some asked shrewd questions like "Don't people feel
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uncomfortable with the sound made by plastic windmills? What
materials were used for them before plastics were invented? "

* Sounds as tourism resources

Sound-hunting tours are not the monopoly of researchers. Several
writers have contributed travel essays in turn to a weekly column in
a newspaper named "Alternative landscape: Sound Travelogue in
Japan" for a year. In these essays, a variety of sounds such as
"natural sounds" (sounds made by living things, natural phenomena,
topological features, etc.), "sounds of people's living" (sounds of
festivals, events, industries, traffic, temple bells, etc.) were touched
upon along with the landscapes of tourist sites across the country.
During the World Forum, we guided participants on sound walks to
tourist spots in Aomori prefecture, and live-house performances of
Tsugaru Shamisen (three-string musical instrument special to
Aomori) in Hirosaki city.

If people notice that they can enjoy listening to different sounds, they
will find additional pleasure in traveling. They may find new tourism
resources in their destinations from the viewpoint of soundscape. On the
other hand, they may find that there are well-known tourist sites which
play unnecessary and unsuitable music that destroy the scenic beauty.

*Tours to listen to sound

Sounds can be a better medium than visual information for tourists
to be impressed by the places that they have visited. In order to
listen to sounds that can only be heard momentarily, you should
spend a leisurely time and have a calm state of mind. It is important
to travel alone with one's own world, instead of traveling in a group.
If we look at tourism from a sound point of view, problems in
tourism may be found, and some useful suggestions as to tasks and
potential for future tourism may be obtained.

Keiko TORIGOE, professor, University of the Sacred Heart, Tokyo
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1. AEE~ShAT- SRBZRESERSREIE [UY—~USNd
1. "Resort Shirakami” connecting Akita and Hirosaki, Aomori

"Resort Shirakami," a tourist train by JR East

Before Japanese National Railways was privatized, the designs of train
bodies were designated according to service classes such as limited
express or express. After the privatization and the division of the
nationwide corporation into several companies, each company came
to use different designs according to service districts or main users.
Particularly, when providing special or seasonal services for tourists,
trains called "joyful trains" are deployed. Their designs are varicolored.
"Resort Shirakami" is one such example. The "Resort Shirakami" is an
occasional service running on the Gono line between Akita and
Hirosaki, Aomori along the coast of the Japan Sea.

Like other local railway services, the Gono line was suffering from
the ever-decreasing number of passengers and ever-increasing
deficit.

The Akita branch of JR East decided to change its policy to place a

stronger emphasis on tourist-oriented services in 1990. It invited
municipal governments along the line to be members of the "Gono
Line Liaison Council" to discuss the development of tourism in the
area.

At the beginning, two viewing decks were attached to the existing
train and were furnished in a retrospective style with wooden seats
and incandescent lamps. In 1997, as Akita Shinkansen began to
operate, a diesel engine-operated train was introduced for one
return travel a day. At the same time, this service line was named
"Resort Shirakami" after the Shirakami mountain area which was
inscribed into the UNESCO World Heritage Sites in 1993. At the
front of the train, the driver's seat was placed on a higher position,
and long windows were installed on the upper and lower portions
on the sides of the cars to allow passengers to have wide views.
Seats in the middle car were arranged like box seats by partitioning
seats facing each other by walls to cater to group passengers.

18



MEIDERES 11

HIGLAAMZ & LD D o 720 Bif 7k D TLREMEE R T 3k 2 i
DS ASAL BRI 2 & & 1577 U AL 36 L BDGH A~ 2>
)T R ZNAR EM A A R OFATT BRI O H IR ARER A
Za—REEHBLLINEDR LR, HOBOGE LY ML
T LWIRD AT A VRIREL2DTH b,

AT CIEMBEME S A Y IANEH 2 )72 BEEHERCT
B 728 % [F) LB THM 2127 £ 72012, —FRIX [ & A T 5
FT5L0)BDTJRTIEIDPDOTHRVERARIES T2

) L72@mA s LU v — b LSRR EHFO AFH
R 72 NGHIHNC 72 5 720 2 & TR I F28m I %2 H Ao
FAREIZ ML D 7 F O E 4 X — 3 L2zkkte & L Cle iR
ks Lo EFD2 b — VBB 5 20RO
MO TH ST il 2 RET B HMIOANG-2 6 N7z, 21F
Lo 72 LRI L OFHAHEE 2 ) R A
SOBEEDVFH LR T ho/cZ & BTS2

FIAf LA FGE RIS B SR S N CI0E L - 72 2 D4R TH
Al 7 F O WG DN 2. CW. = a Vv K & H
RICOH ) DRVEL N EEMICBC LI F— % FEiT 5 &
EHITHBHEAEEHWTHMUIBOB Z3E L2 2oL
X D% BHEEET AL 7 > o2 NI L Bt
SOl AL AR % B TR T 5 2 OB 2 17 -
TWnb,

2. USHh#3RBl<FIFS] [l [Fitl

3. BREREIRFE70RF MR L SFERAT
TUCE3mR [<FIFS5). BERFEFEEZE
RCH—. AEERVBEERZRAL CTHE
[CEEE LTV,

2. Three trains "Kumagera“(No. 3). 'Buna’
(No.2) and "Aocike" (No.1)

3."Kumagera" Fixed windows on the
sides to give a wider view.Seats and
other interior articles are colored red.

RFREISABTEMERE

TR AR B T0MEAE % M 2 7oA 4E P A S 7285 3T < &
IO NG ROkt T~ T =L LTz D
TR E T =< ETHIEPYMIVRESN. NI LA
PRI W N HE SN T AR I B 20003 FF B 725
T8 MUt iR R — 3 2 77 & LT BN B S B KAk
e TS ANRIEN T

HWFE ST b ) 2B, 20 Lo ELz Rt s LT
CEFETFHEA A=V FEFEFELLEWOAND T T T— a v
ELTHBERILIZE V) SGEENOBEIC ST T— 3
VERHTA2DIIEEA LB, o72, 22 THY Y=L
5 AE TR T W o 72AFAETE © 720 IR 70 & % R T —
LRI B ENOVTIR AR EE2 B TE 2Ty — %%
B L7722 &SRR L DEENE 5 TWh,

SHEE %o 72 ETRAMESY A Y IIBEIL SN2 b ) I
MR A 7 N CTORITEIEZIT 5 TV 2, AT HREA L &
N72H5 SIS TPRE229F T8 ST 5 BLHis i S R )
AMUZEERTF 7= D72 e v JEEFEO/S 7 Ly M &2 T
ET 5% EEBENREERRHROD T EZLDDLLE V),

FLREM O LTI E L COTREIIIM D il T 0 IRHEHRS
FeT—F DIRETHD & ERSEZ100& L7 KEEIES51C
FTHEDIAATHYS,— 1) V= LOMARIZE HBHETEEIL,
PIROE 21008 § 5 & AR O TRIE235 & KIFIZN T 5,
BEAOBEHIE ORI & Sbhh i WK DRk 7 A ~
ORI ol nwz 567259,

Reclining seats were applied to the first car to increase comfort.

The Gono Line Liaison Council, bus companies and tourist facilities
in the area have cooperated to offer bus services to tourist spots in
accordance with the timetable of the train services, and guided
nature watching tours from train stations.

A remarkable point in its operation was to run the train in reverse
to pick up passengers who had left at major stations to visit tourist
places. It was an unprecedented operation for JR group.

These ideas were successful, and "Resort Shirakami" became a
popular train for which reserved seat tickets became difficult to
obtain. In 2003, the Akita Branch invested in a second "Resort
Shiramami" train. As two return services were made available,
connection with Akita Shinkansen became possible. This resulted in
the increase in the number of tourists from the Greater Tokyo area.
In 2006, the third train was introduced. The previous two trains had

blue and green as their main colors, and that for the third train was
predetermined to be red. The windowpane of the front of the first
car was framed with black, and the area surrounding the front light
was colored with red in the image of "Kumagera" or a black
woodpecker, the nickname of this train. The lower portion of the
train body was colored with a gradation from red to yellow in the
image of the sunset. The seats and other parts inside were unified
with red. In the first car, a TV monitor was installed to show videos
of tourism, and others.

Tourist demand for "Resort Shirakami" has been increasing, and the
expected index for 2006 is 235 when the level in 1997 was set as
100. The bold and flexible designs of the trains as well as operation
have led to this figure.

Masayuki MORIGUCHI, automobile journalist
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Editor's Note

The new prime minister of Japan made his debut advocating a
catchphrase "Japan, a beautiful country" as his policy goal. Taking
the words literally, he may mean the natural settings of Japan with
"beautiful country." But how many people are conscious of what is
beautiful about Japan? In fact, various localities are looking
forward to the provision of subsidies from the national government
for road and other public construction projects through which they
expect to activate their economic activities, but only to change
their environments. As a result of developing luxurious hotels and
tourist facilities, a number of extra- governmental agencies, local
governments and quasi-governmental agencies underwent a failure
in management.

Landscapes that people have appreciated for a long time have been
gradually invaded by man-made structures erected for economic
reasons. If people do not speak out against even small cases of

destruction, landscapes all over Japan would be ruined. We need to
be more sensitive and active in stopping the process of natural and
landscape destruction.

Having said so, | wonder if we, people living today, have received
proper training to judge what beauty in landscape is. We need to
know the origin and later development of Japanese beauty, in other
words, we need to have an understanding of our own culture. In
addition, people's senses to appreciate beauty in nature, landscapes,
buildings and tools should be developed while they are young, and
aesthetics, culture and meaning, skills and techniques behind the
beauty should be taught in order to convey the beauty to coming
generations. To make Japan a beautiful country, we must preserve
and restore landscapes, carry on our traditional aesthetics and
create new beauty. Fortunately, | see some attempts emerging to
seek new beauty through tourism of city dynamism, industrial
activities and cultural and art activities. (Yukio Sakoda)
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