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Japan Design Institute - A Turning Point

Address by Kenji EKUAN, JD Chairperson

Sometimes my overseas colleagues comment that the Japan Institute of Design (JD)
proactively addresses emerging problems. | understand that their comments are a reward of
our steady efforts to choose subjects for our studies, and to make proposals. The Japan
Institute of Design might as well be called an advocacy organization for social betterment
from a design perspective.

While making steady efforts, ten years have passed. At this important turning point, we find
that we need reinforcement in our organization. | have been serving as Chairperson of JD for
the past ten years. In addition to the Chairperson, we have decided to add a new position of
the Director General of the Board of Directors, and to ask Seiichi Mizuno, who has been a
member of the Board since the establishment of JD, to take the office as the Director
General. Having Mizuno as our leader, JD will be able to enjoy a wider human network. |
expect that we will enter a new period of greater activity by linking our established network
with his network.
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Left: A poster based on the advertisement "Delicious
Life" that Director General Mizuno promoted when he was
the Director of Sales Promotion at Seibu Department
Store. Hiroshi Sano, a JD director, asked Katsumi Asaba
(art director) and Eiichiro Sakata (photographer) who
were involved in the creation of the original graphics for
their cooperation in producing this poster.
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As the Director General of the Board of Directors

Address by Seiichi MIZUNO, JD Derector General

| have been occupied in businesses which are not directly related to
design. However, a design sense is required in political, economic
and social aspects in the 21st century. In other words, we must
consider everything with a design sense: This is my basic stance.
Since the beginning, the Japan Institute of Design has been
considering design in a broader sense. The book "Re-designing the
Motorized Society" was published two years ago and | was involved
in the project as an author. This book was conceived from this
broader sense. The discussions of this Forum will focus on
landscapes and public design. The perspective of "Poor Design" has
also been conceived from reflecting on design in the 20th century
the underlying concept of which has exclusively been "positive" or
"addition." On the extension line of our past efforts, JD is
considering the publication of another book, "Re-designing the

consumer society."
| ask you all to lend me your support as | act in this new position.

Seiichi MIZUNO

President, Institute of Marketing Architecture (IMA), Co., Ltd.

Graduated from Keio University (Faculty of Economics). After serving as
the president of the Seibu Department Stores, Ltd., and a professor at
Keio University, Mizuno was elected as a member of the House of
Councilors in 1995. In the same year, he established IMA and became its
president. In 2002, he established Re-Project Partners Co., Ltd. and acts
as its CEO. At present, he is engaged in assisting overseas corporations
investing in Japan, and rehabilitating corporations in Japan.
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Purpose

Signboards with childish designs abound at the borders of towns.
We see lots of designs that are of questionable quality in public
spaces. Under the title of "Minus Designs," (reduction of excessive
or poor designs) the Japan Institute of Design has been formulating
the criteria to evaluate good and bad designs, looking into the
value system that allows such designs to be displayed, and studying
the problems that are specific to a materially affluent society.

From the responses to the questionnaire on "Consciousness of the
Public Realm and Poor Factors," problems were raised such as
excessive sign designs, low quality designs, and lack of
consciousness about public spaces and objects. We need to find
solutions to these problems by imposing restrictions, or considering
economic principles. At this Forum, we will first identify problems
and attempt to find solutions. (Masato Isaka, JD executive director)

JD Forum"Minus Design"
Poor Design- Unconsciously Ugly Landscapes
Organizer: Japan Institute of Design
Co-organizers: Kokudo Seisaku Kenkyukai

Japan Association of Artists, Craftsmen & Architects
Time: June 9, 2006, Fri Venue: Maison Franco-Japonaise Hall (Tokyo)
Program:
Addresses Kenji EKUAN and Seiichi MIZUNO
Coordinator's Note Haruto KOBAYASHI, President, Tokyo Landscape
Architects, inc.
Introduction Keiko TORIGOE, Prof. Univ. of Sacred Heart, Tokyo
Presentations
Masayuki MORIGUCHI, Automobile journalist
George KURUMADO, General Maneger, TAKENAKA corp.
Toshio SASAKI, Chief research fellow, Kokudo Seisaku Kenkyukai
Discussion

Coordinator's Note

Unconsciously Ugly Landscapes

"Even though Japan has gained economic power, is our living
environment equal to that level?" It has been some time since some
JD members began discussing this question. Many of us have
complained about vulgar scenes and sign designs that we observe in
our daily living, particularly in public spaces and facilities. "Private”
business desires are overly expressed in downtown districts, the
most common public spaces. Showy signboards just aiming at
attractiveness, loud voices of shop clerks calling in customers, guide
announcements inside shops, redundant traffic signs often giving
the same information and are installed at the same place, etc.

We then realized that by reducing these excessive things and acts
from public spaces, we could enhance the cultural quality of our
landscapes and environments. It is more important to reduce
existing things than to add new things.
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Those who have installed these gaudy signboards and signposts
might have done so unconsciously according to an economic
principle that merchandise will sell well by drawing consumers'
attention. They do not care about the environment or culture, not
to mention beauty in the landscape of their neighborhoods. Our
conclusion is that a key to future business success is to reduce these
culturally poor elements caused by unconscious acts.

In order to put this concept into practice, we should launch a
campaign to help the public realize the "capability of good design."
This is the motivation for discussing "Unconsciously Ugly
Landscapes” in this Forum.

Haruto KOBAYASHI

Introduction
Unconsciously "Ugly” Soundscape
We tend to be unconscious about sound, or noise, in a city.

Please listen to the examples of noisy scenes that | have collected
from the nearest train station.

Scene: At the platform

Artificial birds" chirping used as BGM, signals to lead the visually
handicapped, electronic signals, the noise of a train coming in and
an announcement informing its arrival, and a melodious bell
informing its departure: all come into our ears together.

The feature of sound is "multi-directionality.” You cannot choose
what to listen to or what to ignore. Often, unnecessary information
is also contained. Sound information is the subject for subtraction,
including the frequency of announcements and sound volume.
Keiko TORIGOE
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Presentations

Views from Automobile Windows: Annoying Signs and Designs
As an automobile journalist, | would like to discuss the designs that
should be reduced from a mobile viewpoint. | always find that there
are too many signs on the road before reaching the point of
criticizing their design quality.

Vehicles for public transportation, railways and driveways are full of
distracting signs. They may be meant for safety, but actually they
are dangerous.

One example of excessiveness is to arrange several signboards and
signposts of the same contents in a row. Fig.1 shows warning signs
that the tunnel allows only vehicles with the height of less than 3.5
meters to pass. The figure 3.5 meters appears five times. A driver must
read all the signs to confirm what is written. It takes more time for
the drive to read, and five times more money to make the signs.

A recent tendency is to place pylons in a row to show "No Parking."

Fig.2 is a photo taken near this hall. These pylons spoil the beautiful
modern landscape of this newly redeveloped district.

Fig.3 also shows seven signboards of the same contents placed at
one place. It takes drivers longer time and more attention to look at
all of them.

We can hardly make the authority understand that these things
should be reduced. But | think we can explore ways to persuade the
authority by making logical explanations such as "They are wasting
tax payers' contributions," and "They are dangerous as drivers give
longer time to watch them, and they distract drivers' attention from
driving." Individuals can tell the authority that we are not idiots

* Comparison of designs in Japan and Europe

Europe is advanced in traffic and transportation control systems.
Fig.4 shows a pedestrian crossing in Orleans, France. The color used
for painting is subdued and in harmony with the landscape, yet,
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distinguishable. Fig.5 is a photo of city buses in Athens in Greece.
All the city buses are painted in the same color. This shows that the
body itself is a signboard of the public transportation system. Fig.6
is a train station in Lisbon, Spain. As you see, the number of
signboards is very small.

The numbers of traffic signs and guideposts are fewer in any city in
Europe than in Japan. Is the number of traffic accidents greater
there than that of Japan? It is not so. People have an attitude to
think and act themselves, and train their judging and driving
abilities to keep them safe.

* Reducing excessive design

| don't mean to say that everything in Japan is of bad quality. The
Toyama Light Rail is a good example. This is a local tram which was put
into operation in April this year. It uses the railways of the former local
line of Japan Railways, and a new government-subsidized management is

operating it. GK Sekkei Inc. and local graphic designers designed the
system totally including the body of trams. As shown in Fig.7, there are
minimum simple and well-coordinated signs, signboards and benches in a
station. To my disappointment, however, | found a handwritten poster on
the pillar of the terminal station (Fig.8), saying "This is the boarding
platform, the arrival platform is at the other side." Some passengers
might have complained, and the station personnel felt compelled to put
up that poster, even though there are smartly designed signs on the pillar
right next to it. Anyway, if we continue praising this tram system, people
may come to realize what is good design.

Masayuki MORIGUCHI

KOBAYASHI: Any comments from the floor?

YAGI(floor): | totally agree with Mr. Moriguchi, and | think there are
lots more designs that should be reduced, in particular, in the
suburbs. | sometimes feel even fearful about them.
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Asset Value Enhanced by Reduced Design

* Unconscious Consensus

The outward appearances of buildings constitute parts of public
spaces. However, the exterior looks of the existing buildings in
Japan do not seem to be designed with this consciousness. The
result of this unconsciousness is the Tokyo cityscape as it is today.
In other words, we are allowing, with an unconscious consensus,
ugliness of cityscapes in Tokyo as they are now.

Architects may be helping this. As long as we obey construction and other
related laws, we can build any types of building on private properties.
We enjoy the freedom of expression. However, in other countries
governed with the same ideology, cityscapes are quite different.
Fig.9 is a "figure ground." It is a map of a district on which buildings
are painted black. The remaining spaces are public spaces or unused
places in the district. In Paris, New York and Rome, there are large
public spaces seen on the maps. By recognizing public spaces in this

way, we can consider where these spaces are.

* Noise sources seen from landscapes

What are structural factors that make our cityscapes noisy? In
Fig.10, for example, the skyline is uneven and discontinuous. When
the skyline is smooth and continuous like in Fig.11, it looks less
noisy. In Fig.12, individual buildings and signboards are expressing
themselves, while in Fig.13, they appear to be saying that we are
working together to become unified.

Our houses or buildings are constructed independently taking the
possibility of earthquakes into consideration. Fig.14 shows a rare case
of several houses connected together forming a long exterior wall.
Compare Fig.15 and 16, both are residential districts. The former
one is concerned about motorcar traffic and has conspicuous signs
for drivers, while the latter is planned for pedestrians and has only
moderate signs.
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Fig.17 shows buildings which the owner or manager is not living in
or using them, and Fig.18 shows buildings that were built by their
owners or in which owners are living. These reflect the owners'
motivation for maintaining the buildings in good conditions. If the
owner is living in a building, he or she may make repairs when some
defect is found.

The designs to be reduced are too noisy in expressing themselves
compared to others. To improve our cityscapes, we need to control
the noise level. The key to control the volume level is design.

* Good Design is a Good Business

We have sought short-term economic gains at the expense of
cityscapes for the past several decades. What we should be aware of
is that we are losing long-term profits by losing our cityscapes. In
the past, the land price in downtown Shinjuku was the highest in
front of the Kinokuniya Bookstore Building which has a space for

people to use as a meeting spot. But now, the most expensive place
is in front of the Alta Building with a large screen on its wall where
people can wait for their friends while watching the screen. In this
way, design can transform the value of properties.

At present, cities globally compete for investors through using their
attractiveness. Attractiveness will be a part of the value of cities to
survive in the 21st century. What are important for designers are an
attitude to harmonize with a melody and a chord that a city has,
and a rule that controls overly expressive designs.

George KURUMADO

* Questions and Answers
Floor: | studied urban design a little at my graduate school, but
Japanese students seem to have little interest in urban design. Do
you find differences in interest in urban design among students in
Japan, the US and Europe?
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KURUMADO: | don't see much difference between Japanese and
American students. But in Europe, people are highly conscious
about urban design. Even in the US, however, the design code of
Battery Park in New York City can be said to be a result of urban
design. There is much to study in urban design in Japan.

Floor: Will you explain more about city planning and urban design?
KURUMADO: In city planning, the system of a city is the focus.
Therefore problems such as the layout of schools and main roads
are at issue. Urban design is more focused on designing a city just
like individual buildings and houses. It is hard because there is no
concrete client.

Floor: | had an impression that people's ways of living and their
thoughts on cityscapes are opposite between Europe and Japan. In
Japan, we are group oriented and express ourselves while considering
our own position in a group, but as far as building design is
concerned, individual designs assert themselves with no regard to

cityscapes. Whereas in Europe, people live up to their own individual
principles but they like to keep cityscapes in a uniform design.
KURUMADO: Western people have both private and public concepts
in their minds, and are able to consider things from there. They can
think as individual persons subjectively how the public should be. As
seen in the figure grounds, Japanese people think that spaces that
are left out after marking private spaces are public. | find that the
difference in approaches to amenity and beauty in city spaces
between here and there depends on whether the concept of
common benefit or the public is developed or not among people.

Landscapes are culture

* Cityscapes are cultural symbols

| would like to approach the problem of cityscapes from the
perspective of the "Japanese mentality." | consider cityscapes to be
a symbol of the culture of a nation. Cityscapes inevitably reflect the
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history and tradition, people's consciousness and value system of a
nation. We cannot avoid looking into the Japanese mentality in the
pursuit of the causes of unconsciously developed ugly cityscapes to
restore beautiful cityscapes.

To see cityscapes from a cultural viewpoint, | recommend two
books. One is "A Vision of Britain" by the Prince (Charles) of Wales
who was concerned about traditional structures being replaced by
modern and post-modern architectural pieces. The other is "Ko-o-
kon-rai (The old goes out and the new comes in)" by Shiba Ryotaro.
Shiba says that those who are conscious about themselves and their
houses as elements of the aesthetic order and ethical order of a
town are truly urbane. Unlike the communal consciousness of a
rural village developed based on kin and neighborhood relations,
the sense of community will not be developed in a city in which
strangers from different localities gather, unless one actively
participates in creating the order of the city. A city is constituted of

the sense of order in two aspects, physical settings and people's
consciousness as citizens.

* Japanese consciousness leading to ugly cityscapes

Then, from where have unconsciously ugly cityscapes come? Three
elements are interrelated in this. The first is immature public
consciousness, the second is a lack of self-reliance and deep-rooted
obedience to the authorities, and the last one is economic egoism.

* Immature public consciousness

Public consciousness means the consciousness of independent
individuals to relate subjectively with society. Fig.19 shows a
common railway station scene. Public transportation systems in
Japan consider themselves as "public” as they offer transportation
services to the general public. At the same time, however, they
misunderstand that the station houses are private spaces belonging
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to them. While commuting through these stations filled with
posters and signboards in the mornings and evenings, people lose
their sense of aesthetics and become numb. Fig.20 shows the gaudy
signboards of a public corporation. As they are suffering financial
difficulties, they are forced to make greater efforts to keep their
operations going. Hence, these signboards are hoisted with no sign
of public consciousness. They don't appear to consider that their
signboard appealing for environmental preservation is spoiling the
neighborhood environment. Fig.21 is also a common scene. It is
intended to protect garbage bags from crows breaking them to take
food from inside, but not to protect the landscape of their own
town.

* Lack of self-reliance and obedience to the authorities
Fig.22 shows a large annoying signboard at the stylish police box at
a crossing in Ginza, Tokyo. It says, "Let us become more

outstanding!" To whom is this message intended? Signboards such
as this abound and surely spoil cityscapes. Fig.23 is a signboard
prohibiting the installation of signboards in an effort to keep the
scenic beauty of the area. Fig.24 shows traffic signs on the brick
paved road, and a "No Right Turn" poster under a traffic signpost.
People cannot complain about these signs even though they are
spoiling the scenic beauty, as the authority is providing them for
the sake of safety. Fig.25 shows a recently introduced "too kind"
sign showing right places for pedestrians to stand at a crossing
while waiting for the traffic signal to turn to green.

* Economic egoism

Some years ago, Keidanren (Japan Federation of Economic
Organizations) proposed the promotion of tourism in Japan and
stated that in order to attract many tourists to Japan, it was
important to make our living quarters attractive by activating our
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towns, improving cityscapes and redeveloping crowded districts.
Fig.26 is a photo of the KDDI building, a member of Keidanren, and
of course, a listed company. Fig.27 is that of a famous store. Big-
name companies displayed here are also to be blamed for
destroying the cityscape. Fig.28 shows Kagurazaka shopping street.
The shop owners' association here is eager to retain its beauty.
However, this chain store opened a shop here. As it has no
attachment to the shopping community, the scene has become that
shown on the right hand side.

What can be done to restore beautiful cityscapes? It is important to
raise the question of business activities and corporate social
responsibilities, and to advocate the formulation of guidelines to
harmonize public benefits and business activities. We should take
every opportunity to advocate these things as part of our social
activities.

* Information design

Another important field of design is information design and more
sophisticated message design. Designers should take the lead in improving
them. Let us see examples. Fig.29 shows bicycle parking around
Takadanobaba train station, and Fig.30 shows a station in Portland,
Oregon. Fig.30 is an example of an ultimate information design. It has no
letter but everyone can recognize that they can park their bicycles here. It
contributes as an element of the cityscape. In contrast, Fig.29 has no value
as information design. Simply odd messages are scrawled at random. But
this scene is not limited to this station. It is all over the country. The reality
of Japan is symbolically shown in this photo. | don't see that our mentality
will change in a short period of time, but at least, | want to say that we
should turn our criteria to see designs from the viewpoint of whether "I
like it or not" to "discretion.” | would like to start discussing the problem of
cityscapes from this criterion.

Toshio SASAKI
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Discussions with speakers and the audience

*It's time to take action

which is a controlled design. | am persuading my clients that over

the long term, controlled designs have economic advantages.

MURAMATSU (floor): We should begin discussing what we should
do concretely and take action right away. This is urgently required,
especially for improving our cityscapes. We can begin thinking of
how we can change the old outlook of our small towns. If we are
involved in community activities on a voluntary basis to change our
communities, we may be able to exchange dialogues with designers.
KOBAYASHI: Some local governments provide subsidies to
neighborhood organizations intending to implement a project on
their initiative to develop a cityscape.

KURUMADO: When | design a house or building, | try to consider
the entire town in which it will be placed. | intend to show a model
example so that people like it and the model can be introduced
widely. | name such a house or building a "transparent form,"

* Lack of communication

KANNO (floor): | have thought about why such ugly cityscapes with
too many signs have appeared, and | realized that the Japanese in
general tend to avoid having communication with others. This may
be the reason for so many signboards to be installed. By reducing
them, we may resume conversing with others to ask for
information.

SASAKI: Yes, after all, it's the problem of lack of communication.
Due to rapid urbanization, city dwellers in Japan no longer depend
on person-to-person communication. We don't know who lives
next door, and they may move out and a new one may move in at
anytime. Instead of communicating personally, signs came to be
used to give information to concerned people.
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KANEKO (floor): | cannot help thinking that the Japanese are losing
the aesthetic senses that we used to have. It is not only the
creators of vulgar designs to be blamed but also the audience.
Rather, people may be in favor of such designs. Another factor is a
lack is governability in controlling the urban environment.

* Low quality information design that we are forced to look at
KODA (Floor): | always feel disappointed with the low quality design
applied not only to public spaces but to advertisements that are
delivered together with newspapers in our everyday life. While
watching these low quality designs daily, | am afraid that we get
used to and accept them.

SASAKI: If consumers have a certain level of design sense or design
literacy and evaluate that the merchandise advertised with cheapish
designs and signboards are of low quality, then, these designs might
be excluded. But some people like American pop culture and some

like the traditional culture of Japan. So, simple and sophisticated
designs are not always favored.

KOBAYASHI: Vehicles may affect the environment also visually.
MORIGUCHI: Someone said that cityscapes in Europe and America
have uniformity in design, but people strongly assert themselves. As
far as sedans are concerned, they are expressing their uniqueness in
Europe and North America, but large vehicles such as trucks and
buses have more uniformity and are better fitting to their
environments.

KOBAYASHI: As each place has different conditions and problems, it
is difficult to discuss the problem in general terms. Making this
Forum as a start, we would like to continue to examine what
designs should be reduced from our cityscapes.
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Post-Forum Roundtable Discussion

Members of the Committee on Design to be reduced and the
Editorial Committee discussed the results of the Forum and
future activities.

Participants: H. KOBAYASHI, M. MORIGUCH], T. SASAK],

Kazuo TANAKA (Environmental designer, president, GK Sekkei. Inc)
Yukio Sakoda, Chief Editor Ayumi Nanjo, Secretariat

KOBAYASHI: Young participants expressed their views and it was clear
that many were concerned about the present situation of cityscapes.
MORIGUCHI: What do you think, as a designer engaged in the project
of the Toyama Light Rail about the poster at a station of the line?
TANAKA: It often happens in railways that they post a handwritten
poster when some passenger asks a question. It is a question of balance
between planning and management. Sign designers consider that their
products are failures if additional handwritten posters are put on after

the sign system is put into operation. In the case of Toyama, we
involved local people in the planning process, and | understand that
they agreed to our plan beforehand, the poster makes me discouraged.
MORIGUCHI: The station managers should have told you to replace
the signs with larger ones.

TANAKA: They have no budget for doing so. Even a well-prepared
sign system may be found defective after it is put in use.

SASAKI: From the standpoint of "branding,” an LRT may be used as
a local brand. But the brand status of an LRT as a tourism resource
is low for local economic management.

TANAKA: It is important to further continue our discussions on this
issue and make the stance of JD clear. Currently, there are new
movements in city planning and urban planning. Interested people
are well aware of the regulations and problems, and perhaps, even
the reasons why they cannot solve problems. JD has an advantage
to cover cityscapes in association with mobility, noise and

15



Special Issue

DOFEEEZB L0 12T S 2B
TR NN SRVt = R <l 2 /-4 K
PR LT 225 TR, €5 =
ALVRA MBS VD REgEoOn Y
v 7R B CGHRANTbRL VR L]
SIAATHRIZ OB PR Z S Il L
TwWh,

PRI INERBIZTFA Y L25 ]
LWV r— AR FELEH DL LB,
BRI ZICZAZBDEBELIRED
2 RV]JEVIBODNLETED,
IR Bl o T ord Lhizwn
RMROF—2IZHEHD2L SADIE
HE OB ENZTEHL DD
MED
oK TEROZERETIOBRFEERHL
I H 2 AL H D DT TTH 2R
R OBT300A & 400 N OPEERE % 56t
SR LS BE LT 5
IREDIT E A SRR D W7 A TSR
B HIZTDATT 2T e Fh e itk
ERAY2IES RN v AR Y : /AP
IREPPRNR L BD 25720 5. ]DD
XM F IV LB TE— VL
& RWVITRV,

MR SIEEMMEE T E TV T

Ak wangbioﬁétrﬁkm
CHIZJEFDLNEDD LNV TH i
Wkl L2255 2L LAE

W27 5.2 2 2 MO R IF I L v,
ek Zro[EBlasub?Z Ltz %
VDD 5o AL AARNEAD#E 2 5
B D Do

Itk FRICEDL ZERSHOKRE %

RATFTADTHIAL Y 3—

TR E TADPHR L2 D04
TEREPEVHIE . IR T TS ¥
DEFEDE) TL X 9 1o
#O HE2ILOTay s b oMM
R ETR STV ET OO AFELEIH
FTAHHT L LT TIELWTT D%
AR CAEARNICHHTRE 2L
9 o AERREFGE) 2 LY 2% < REAHE &
R MEEROBFHRI TR EML TN
T b, H ORI s S h
L REIRT B L) HAAT A B
MENZIIRFBNICT A=V %525
PEEZRITIRCIT RV ZR - T
Wb, ZHIWVI)EFRODL ETHERZTH
T biF T,
B HHICL o TEDLEME SR
Bl W) T EERMYRTIETHAES
NBBERHA RFA4 VAT b DO
TELLEVH) T LTI
EaKRK ZFH0) LTI HMAEN
“C“T Lol 2 LT R EE O B EE S
<BrlfAEHREICT 5> LICFLL
ﬁwat;t%&hﬁ&ﬁﬁ@ﬁE
AREHEDO SRR o722 & 2 IR
JEDBRINER DS HEL TS v FREH L
FTIE Vo bDTIVT T VT
4 Y TRIRIC T D% D L Sk
FHLZEFLET L

FIATEES

BHE EHEVWET2HPE AL PPP
(Public Private Partnerships®W,[‘E R
W | EEIREND)ICE BIRED EN
ZAETTATEIZE ) W) BITHEAL

I F 5 2 B

72D TI ho
Hef —ETvoTHEMHAEYOTY
D EO SRR LR EIAMT . B L
9 2L TTAHUATEUL T A MK DT
NTEHL TV IS RO EE W
9 T ENET FTHFIN TS D5
MT3. 723 —ay ROE a4k
A E U CIREBM Z )& plA Y
N AR L & 5B 5 o Z DRI IS
MWEGEDO RS E 7 A L9 Al % A A
LCTWET S BT A HIERAEHEE FK
ELT SRR DICE <R
AFALTMRD T2 LT 5 ki
BNZIREDTHA ¥ 7 ) T 1 DR S
NV Z L TAHRAIL X o T2
IR Z ) —=2 7% L g AsENT:
L CITIR B E W) LI FITHSE
BBRBEDRI N A ENIZ Y AT L TY,
FEaAR AIZEIIMTIRE &) it
OHT, 2T HND & 2AH R HH,
BENZDOHRIZEEDT RO ? L
IR HBRTTEZDNIIHEAIIH D
WMBDINT VA L) RFERIFIR LT
ILEROFEL L) Evolzb [nnk R
BDTHZDhbNBEINL? LR D
PORABFITER T Y E Y TINR
D &) BMOBEIKREVEE»LH.Z
IVIHLWIY AT ALY 7 LTI
e b L v & RIS, F O
HIED 7 7 >~ Fhifiifiti 7 0 S @ifififii %z -5
TV ATED FAEH2AT v 7THOK
RITTBM DL R E R T,
Hef IHREINTHWRVONRT v E T
NZERED ENABEDHENTT T v

soundscape, tools and so on. And now, JD is advocating the
importance of reducing low-value designs.

SASAKI: | introduced the book by Prince Charles at the Forum
because he is critical about mushrooming high-rise buildings based
on city plans in the name of modernism and postmodernism.
KOBAYASHI: | often wonder if passengers can make sense of all the
posters and advertisements at stations.

SASAKI: Cognitive psychological studies have found that there is a
limit for people to perceive advertisements. But newspaper companies
or advertisement agencies cannot publish these results, because they
have to solicit advertisers. Therefore, a third party organization like JD
must say that too many advertisements are useless.

KOBAYASHI: Citizens should also speak out for the sake of
improving their own cityscapes.

SASAKI: It is necessary, therefore, to consider that "a landscape is a
part of culture." Then every Japanese is eligible to think and speak

about culture.

KOBAYASHI: It is the greatest mission of this Forum to help people
realize this fact.

MORIGUCHI: We may have to criticize advertisements by major
corporations.

SASAKI: Yes, openly. Now, public opinions are critical about
business activities, and there will be greater support for our
criticism of advertisements.

NANJO: Do you mean that advertisements of major corporations will
be removed by our criticisms, and by after repeating criticisms and
removals, there would be something like standardized guidelines of
advertisements?

SASAKI: Yes.

SAKODA: With what intention have local governments introduced
bus stops by the Public Private Partnerships (PPP)?

TANAKA: In short, it enables local governments to maintain their
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landscapes and bus stops without spending money. Local
governments are in favor of this system mainly because this system
helps to decrease expenses on their part, but | doubt if they are
concerned about the betterment of landscapes.

SASAKI: Public transportation systems are trying to become
financially self-dependent, and considering means to increase income
sources. One way for this is to wrap the bus with an advertisement.
TANAKA: Fees collected for advertisements on the bus body go into
the treasury of the transportation system. However, advertising fees
for bus stops are used for the design, installation and maintenance
of bus stops in order to keep the cityscape neat and tidy. In Europe,
well-known designers are designing these bus stops. Superstar
designers may design bus stops also in Japan in the future. In Japan,
this system is applied only to bus stops, but in Europe, street
furniture is developed in a package under this system.

MORIGUCH;: Business corporations are paying for the enhancement

of cityscapes.
TANAKA: That sounds encouraging, but, in reality, they don't pay
unless a bus stop is kept clean and located in a beautiful
environment.

TANAKA: Our discussions can be narrowed into three subjects to
improve our landscapes. They are "fields of activities," "identification
of problems," and proposing "aesthetic development.”

KOBAYASHI: "Aesthetic development" is the most important.
SASAKI: Other important proposals are branding and information
design. In information design, we can display the capability of designers.
KOBAYASHI: By continuing our advocacy activities to spread the idea
to reduce unfavorable designs from our scenes, public consciousness
will be heightened, and corporations will become aware that the
reduction of less favorable advertisement signs would lead to business
expansion. We may connect our advocacy with a social movement.
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From Replies to questionnaires

| personally find it deplorable that the police box at the crossing of
Ginza street was rebuilt in that way, because | designed the former
one in combination with the San Ai Building that donated the
police box, and it was highly reputed.

Advertisement boards often interrupt panoramic views in tourist
centers. Landscapes will become much better just by reducing these
elements to the minimum. (Shoji HAYASHI, Architect)

Roads are my concern. On rainy days, motorcars run in the center
splashing mud, and pedestrians have to walk in the water running
into the side ditches. Wheelchair users have greater difficulty. The
wheelchair goes down to the edge of sidewalks, and moves
bumping over the gutter. It is like moving in a river on rainy days.
This is because roads are designed for motorcar traffic. If designers

consider the comfort of people as the highest priority, then the
existing infrastructure can be seen differently.
(Yoko ABE, Crain House Company Limited, Human Behavior Institute)

| recently used the Aqualine driveway connecting Kanagawa and
Chiba across Tokyo Bay several times, and found it was almost
empty. Other toll bridges are in the similar situation, because fares
are too expensive. Semi-governmental corporations have
constructed these roads and bridges with governmental subsidies,
and high-rank government officers are employed by these
corporations upon their retirement from government life. This
system should be reformed. (Hideaki YAMAGUCHI)

In Tamagawa Josui, my neighborhood, a major road construction project
is being planned. | question the reason of constructing a wide road at
the expense of the nature in the area. (Noriko TANAKA)
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Indeed, there are not a few "public designs" spoiling a community
culture and displeasing viewers. They are affecting us emotionally.
(Noriko KOBAYASHI, Ocean Press)

Environmental education will become indispensable in the future, in
particular to children and young people. Grace, manners, etiquette
and the sense of shame are being lost from Japanese people.
(Kenichi YAGI, Yagi LandScape Institute).

The subject of reducing excessive designs is not only related to
design but also politics, economy, philosophy, education, literature
and psychology. Therefore, interdisciplinary discussions are required.
The government and corporations have made little effort to involve
citizens when they intend to launch something new. | expect JD to
be a catalyst to connect the two parties. Jumpei OHNO)

The viewpoints presented by the speakers were all impressive and
interesting. (Akira FUJIMOTO, Chief editor, Car Styling)

The issue of removing the express highway from above the Nihombashi
Bridge has been discussed. It may be interesting to follow the discussions
until its conclusion is reached. (Naoto SAEKI, Mitsui Knowledge Industry)

The story about major corporations putting advertisements that
spoil a cityscape was very impressive. | am managing a website
introducing information or consumer remarks on quality products
and quality designs. | will take a different approach to collect
information from now on. (Chikako SHIRAKI)

| hope designers will train their imagination and insight into the
essence of things. (Ryoji HIROKI, 4th Construction Office, Tokyo
Metropolitan Government)
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From the Secretariat

Editor's Note

* General Annual Assembly for 2006

The JD Annual Assembly was held at Maison de Franco-Japonaise on
June 9, 2006. Following Chairperson Kenji Ekuan's opening address,
agenda item 1) the Report of Activities and Settlement of Account
for 2006 were approved, and agenda item 2) the Plan of Activities
and Budget for 2006 was proposed and explained by Secretary
General Isaka. Both were approved with an additional
recommendation to consider the acquisition of the status as an
incorporated body. For agenda item 3) "Organization" a proposal to
institute the position of Director General was submitted from the
Secretariat. Seiichi Mizuno was elected as the first Director General.
In place of Yoichi Sumida, Kunio Sano was elected to succeed him.

* Yoichi Sumida, auditor

Yoichi Sumida, who was the auditor of JD, passed away on May 17,
2006 at age 82.

| learned that public spaces are also loud spaces from Torigoe's
presentation. Moriguchi softly complained saying "Please do not fool
the public," and encouraged designers to display their intelligence in
their products. In Kurumado's presentation, he suggests that we
should participate in public affairs. Where or to whom does "public”
belong to? We are accustomed to considering that it belongs to "the
authority." That is why we are indifferent in public affairs, and we
leave it to the government. Sasaki says in his presentation,
"unconsciously ugly landscapes" that should be removed are the
results of past and present creations by unconscious Japanese."
Thanks to the Forum, our focus seems to be converged with its
subtitle "Unconsciously ugly landscapes.”" With this suitable theme,
and under the leadership of the first General Director, we will
continue zealous and intelligent studies. (Shigeru Usui)
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