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Activity Policies for the Action Plan

Drastic reviewing is demanded of Japan in var-
ious aspects such as industrial economy,
administration, the role to play in the interna-
tional community, ethics and attitudes in daily
life. The world is now faced with a wide range
of problems from basic rights to life, the global
environment and the exploration of outer space
that are extremely challenging and require cre-
ative power to solve. Any of these problems
can be a good subject for design.

We have taken up various themes such as dis-
aster prevention, design education and design
promotion, child's creative environment, design
management, interactive media design, urban
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design, refugee assistance, public design, fit-
ting design.

The role of the Japan Institute of Design is to
identify problems, examine them and make
public proposals for the better. For the formula-
tion of the Action Plan for the new fiscal year,
we should take the following points into
account in order to improve our activity.

1. Look at a theme from a wider viewpoint to
find relations with other problems. For seeking
a solution, take an inter-disciplinary approach.
2. Take a contemporary approach to a theme,
and, with a creative vision, relate it with the
future.

3. Take action to approach information, knowl-
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edge and people with experts that will provide
elements for addressing a problem and clues
for solution.

4. Have the right persons in place, as they
develop and identify a theme, and promote its
practice.

5. Demonstrate our activities to the public and
show that we are dealing with themes relevant
to contemporary society.

Discussions on various subjects are something
like magma containing creative energy. Just as
magma breaks the ground to become a vol-
cano, we are able to gain an output and make
proposals to the society on each issue upon
discussions. Through such activities, we can

2

zEHEHITES

b, A T—Y%&B . 7—YEBRIC
L. EMME~DHENE LD EDER
HICTE-T, G AN LHHZD
2C &,

A BIIBABTIT1ET 1 — 1S
ICFRL. TEIE @ L TERICE S
TEEET -V THDEETRTC
ERTED L,

ZO2F OB OWEENL, M4 kT —
. PR AR 7272 T A
ELTOHDORBIZIEIRT LOERMBED
FHA, HALET - EDLS DEmRITW
HIFAED T AL F —ZIE5AEY TV
DEIBBEDOTY, v vhthkEED
BRSO KILNE LB NT L, 8T —~ T
ElZLloD LTy N Ty b, A2
IS WA BIETChEhs Z & TL &
Y. ZLDOT = ERWE LIRS
5Z¢&, AED KNS SDED LS
AT Z e I EADT
T, FLUBITHEINTHBEZLETE
HOES, ZHLEZERT IV VT
VDL DDTIIENTL &5 h,

HIBEALS DFRBIZD T T
F—vERRL. T OMPIZT IR
DIHEME L. 2N AR EITV. £
DI 4 =Ny I EESTEHIZT—F
AHT TS, 295 L=fkkALEO G
BUZEIOBINEEDICLET, &
7= ZORICEBET 5 2B/ OIS E
JEMREIC S 5D T, ZLTCTHA V%
HC TSN AT OER, 754

make a concrete contribution to society, and
enhance the social recognition of design. We
have had thorough discussions on individual
themes, and it is now the time to find ways to
put them into action.

Even if a theme is of a local nature, we attempt
to look at it from a broad global perspective.
From this year on, we should consider broad-
ening our action on a global basis. The Action
Plan for each theme should be formulated
including the linkage with international organi-
zations and United Nations Agencies, and net-
working with colleagues and experts in other
countries. At the same time, We Should be
ready to explore design themes and make
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action plans with a global perspective. | wish
that the Japan Institute of Design may develop
into an action organization.

Kenji EKUAN / Chairman, Japan Institute of Design
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Children and Design - Into Communities

Our Meeting Project on "Children and Design"
is under way. In the past three meetings, we
discussed such topics as 1) management of
museums, 2) multimedia contents for children,
3) museums that help children develop initia-
tive, 4) formation of mechanisms to help chil-
dren freely express themselves and create
something on their own, 5) the need of realistic
approaches involving children, community and
citizen's groups in creating a children's muse-
um. Children should be major players in chil-
dren's museums.

We will have an open forum in Kobe in May,
after which we intend to have others in Kyushu
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and Tohoku. The National Folklore Museum has
begun preparing for a "Children and Design"
project from an anthropological point of view.
There still is a long way to go, but we must pro-
ceed.

Kiyoshi AWAZU / Graphic Designer

Design the Age of the Mobile Info-Network

The main players of the 21st century in the field
of communication media are "Net Generation"
people. After the "Print" and "TV" generations in
the19th and 20th centuries, they find the
Internet the most familiar and convenient com-
munication tool of all information media.

The "Net Generation" are now taking a new
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step forward to expand the dimension of their
activity. That is the "mobile info-network" using
mobile communication media.

Instead of sitting in front of a wired computer of
desktop type to get access to the Internet, they
can get connections from their mobile computer
using a mobile phone wherever they are and
whenever they need.

Now that 40 million mobile phones are used in
the country, the lifestyle of the Japanese is
going through change. Those who are involved
in designing communication media must
respond to this change.

Takemochi ISHII / Professor, Keio University Graduate
School
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Design for "Citizens"

*Design is meant to improve the living of citi-
zens. We should confirm this concept and put
it into practice. | associate the term "consumer”
with weak individuals on the periphery of the
huge market with no sovereign power.
Considering the rights of users, "design for citi-
zens" should be sought.

*We should consider what designers can do to
ensure environmental protection, recycling,
that houses and neighborhoods are friendly to
the elderly and the handicapped, there is free-
dom to move and communicate, and there is
environmental comfort.

*Books on design for mothers should be pub-
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lished to develop their appreciation.
Tomoko INUKAI / Critic

Beauty and Comfort

Japan is at a deadlock with no way out. It is
because we do not have any bright national
design before us. Even though the nation has a
large amount of savings, we do not feel that we
are enjoying an affluent life. It is because
money is not spent on design that will bring
beauty and comfort in life as they are not evalu-
ated in actual data. | want the Japan Institute of
Design (JD) to focus its efforts to increase
comfort in life through promoting better design.
For example a law restricting the opening of

EEHLDOHEBT S,

o hir9 % & HEROMEFNIIFEMIZ IR X
N5, ANRDPFEWMOLGHRIZ & 5 R0
(2. Bk AR & B T 9IRS
Ml=bidEET0E Z e 2ildkd 5,

o WWVARTHERBE, I PATRAE & PR, i
FRFHFEZDOES LW R &k,
Tl m EatificbnEmo< D,
BEBIOHH, 23227 -3 YOHH

&P & ORffR —— TN 5 & AIREIZ T %
THA Vi3 h =513z L7z

SO —FD T & S ME TR,
o FED LTI L LT——RX LW T
FA Y ORMTOBEERE) A ORE»
EVVNTHA VIZHL TS Z LAk,
BRXAODTY4 VOHEETS (5H
DOREA AND) LS S THED 721,

CEWMTZODTYA Y, 12T r—H R
LTIELWY, S5 Tns,
il Z X, 5 H. KREEREIEE T,

L, Bt g Go s ED 6
Nz, ZOBMEHRREEHY, . Rlh &2
EEXNRIXE S KL Ko/ Lid—Hka]
DX D TEHBH., ThAEIFETH
flxhze, arnZidin, L)
ZEThbB,
ZLTEH /AT, AEEE. ZAKL
LD, LS FEET L HIFTZ
o6 E. ZOMBICEZ b
2,
ZOMHFIZH LT, il & 2 OfiiE % 5
za%%mﬁ%ﬁ%aﬁ?é#a:a#
LV ED SV ERS,

large scale shops was replaced by a new law
which allow large shops to be opened provid-
ed they are included as part of urban planning.
It appears to be a great step forward, but when
there is intervention by the government in such
a plan, the result would be miserable.
Consumers should get rid of their habit of
being silent, and speak out on what they need
and desire.

Eiko OHYA / Journalist
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Another Way of Making a Product - Fitting Design
Products are now manufactured on the basis of
"a small amount of products of various
designs," yet, consumers find it difficult to find
one that fits them well. There are two means of
making products. One is mass production
based on universal designs, and the other is
tailoring to personal needs and desires, such
as for making artificial hands and legs for the
handicapped. | advocate 'fitting design" and
"fitting" as an intermediate means. Required for
this to be promoted are: 1) human science to
see the relationship between a user and a tool,
2) a profession to adapt ready-made products
to users needs, 3) a certification system for
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such a profession, 4) an industrial and social
mechanism including distribution to incorpo-
rate such a profession. It will open up a new
path for product creation.

Atsuko KAMOSHIDA / Industrial Designer

Vision and Technology

The Japanese society is now in stagnation with
no clues to solving problems such as city prob-
lems, the energy wasting lifestyles and industri-
al structure, insufficient measures against
disasters, etc. One of the reasons for such
stagnation may be that current technologies
are not geared to our future visions.

The Japanese adapted the fruits of the

KHDOWMABSD ET, ZOHE#EH
WZERTL, S TOREMOBRIIZY T
B3NS ZET [ T4y T4V
FHA V| FHIEL 20 EELTOET,
ML XhBZEIFOALE T OBRE
EHITLL &6 % 5 ARIFEE (RRicH)
W22 FE) . @ffi 5 AD B TADFRHE
ELb i, £/ (#A%. 7oy
7)) T HHkEE. @F 5 L HkREICd
ZEMEHIE s L @F OlgRE &I AL
WL BB E TEEDEERHZD
LA, HETT, KEL &6 AN
RTFHA vV EREOBBRTSIZWE 572
E/OLDIZ, 5 —DDEMEDIT D
ZETEHDET, 2L TA—H R
2872V — Y v LT A U ADEEAM
LOBAMA 72 ZELTOET,

LY EMRAMNTH D Z LIZIERIZKE
B A SO TH B, FERROFER=
BEE I3 b5 2 e ick>TRIELT
ETCWEN, Thoaaike LT, AR
BB AR AR ZA TRA LT <
NMFHFA IERO 5N T B DT
HNEA DD,

ML ZD LS BT A VT ENA
TN & 2 NEBREEOREERITA & 1%
AR ELSTEESEWL, £/2F20D
X5 ks 0 TREVAEE ST
W5,

Industrial Revolution in unique ways and devel-
oped world class technologies to produce arti-
ficial materials. How can we make the most of
our technologies?

Design is innately comprehensive in its cover-
age of different disciplines. Science and tech-
nologies in the west developed greatly while
branching into different specialties. Now, the
work of synthesizing these technologies is
demanded of designers for the benefit of the
future of human beings and the environment.
Kiyonori KIKUTAKE / Architect
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Inter-Genre Linkage

Traveling on a train along the Yellow River, |
saw clusters of farm houses in the huge land of
China. They make bricks out of the soil and pile
them up to build their houses and walls to sur-
round them. | imagined the life of people. A
man shouldering a hoe. An old man standing
still with a bottle of water in his hand. hese
images are directly associated with our old
memories. The same scenes repeatedly
appeared as the train went with occasional
scenes of cities with high-rise buildings. When
fluorescent lights and neon lights began to
appear, the train was at Beijing Station. The lin-
ear line from the River basin to Beijing shows
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layers of living standards and diverse value
systems of contemporary people in this large
country.

The Japan Institute of Design has a strong will
to do something on an inter-genre basis, and |
prefer a dynamic "thinking while acting"
approach.

Kunio SANO / Industrial Designer

Good Design Movement for the 21st Century

The civilization of mass production, mass distri-
bution, mass consumption and mass disposal
is proven to be unsustainable. We are now
forced to shift the paradigm of design that has
so far supported civilization. Embracing
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designers of different genres, the Japan
Institute of Design is an appropriate organiza-
tion to initiate that process. How about hoisting
a slogan that will cover all design fields and
interests of all concerned, something like
"Good Design Movement for the 21st Century."
This is not a fresh phrase, but it is inclusive. We
can make a strong appeal to the public. We
can organize all kinds of events and publica-
tions by each design genre under the same
banner of the Institute. Even individual design
works might be considered as actual examples
of the Design Movement initiated by the
Institute.

Hiroshi SANO / Creative Director
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Holistic Design

By "Social Design," | mean that designers
should design a product taking into considera-
tion how the product will affect, or be affected
by the society and the environment, or design-
ing the environment in which the product is to
be used.

Meanwhile, future product design must be
approached from perception engineering tak-
ing into account the mental impact on users in
addition to traditional human engineering.
Design with outward-looking macroscopic and
inward-looking microscopic vectors can be
termed "Holistic Design" rather than social
design. As issues of environmental destruction
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and resource shortages, and that of stress
among people are predicted to be more seri-
ous a movement to shift the paradigm in
design is essential.

Seiichi MIZUNO / Chairman of Tokyo Creative Commi-
ttee

Public Design

*Social Design that enhances the culture of a
society

Public design is applied to places, objects and
universal services which meet basic needs of
people, used by indefinite people. Important
points in public design are to identify a target
and to consider how to tackle it and find solu-
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tions. For public design, the culture of the soci-
ety is reflected.

*Morality determines the quality of public
design

Freedom of individuals and social regulation
are an important subject in public design.
When the morals and the sense of responsibili-
ty of the people are high, they can enjoy broad
freedom in their life. In such a society, public
design will be of high quality.

The role of the Japan Institute of Design is to
offer opportunities to consider public design,
and to advocate various opinions on the sub-
ject.

Takeshi NISHIZAWA / Industrial and Urban Designer
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Action Plan Toward the Next Phase
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Design to Upgrade People's Cultural Standard

Product design education right after the war
was targeted at both developing the manufac-
turing industry and enhancing the living stan-
dard of people. Later, the emphasis was
inclined to industrial development, and design
education in the formal education system for
future users was neglected, and consumer's
appreciation of design has not fully developed.
Furthermore, time allocation for art education
that includes design education is at the brink of
being reduced as the five-day schooling sys-
tem will be fully implemented at public schools.
It is very important to revive design education
at school to better people's living. Believing
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that design helps students develop their per-
sonality and their own lifestyles, and that it is
essential for a better social environment, we
should endeavor, although it may be difficult, to
incorporate design education in school curricu-
la.

Yoichi SUMIDA / Industrial Designer

Total Design Conception

*Japan's centralized administration and control
system is seized with system fatigue. As an
alternative, a federal government system with
citizen's cities can be designed.

*A city by citizens and for citizens, will be a
beautiful combination of urban and rural sec-
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tors and nature. Gaiety and warmth must be
created by people interacting. Education, wel-
fare, medical care and home are all involved. A
city must be designed in total. A system for
total design should be instituted and designers
should be trained in such.

*The greatest problem of modern civilization is
that it promoted mass consumption of re-
sources and energy and the resultant massive
waste. We need to develop technologies and
design processes to create a comfortable envi-
ronment for people using an energy-saving
recycling system.

Akira TAMURA / Regional Policy Planner
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Study on Light Infrastructure

Light Infrastructure can be understood as an
antonym of mega-infrastructure meant for mass
production and mass consumption. It is a
small-scale, flexible structure which is self-sup-
porting in energy. It is now being studied as a
possibility to be utilized to develop emergency
hospitals in disaster-stricken districts and
refugee camps in the world.

A concrete image of light infrastructure was
presented in the "International Contribution of
Design - Housing Environment for Refugees" at
the JD Symposium in June last year.

A typical hospital for emergency relief is as
below : Medical equipment, medicines and
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supplies are stored at some places. They are
kept in units and in modules for easy and
speedy transportation. In case of emergency,
the necessary items are selected and trans-
ported by optimal means to the site.

At the emergency site, they are assembled by
a small number of people in a short time. It
functions as a community center and informa-
tion is gathered here and instructions for relief
are given during the initial period.

In the hospital of temporary structure, an emer-
gency medical team begins initial treatment
immediately, and provide medical services
according to the degree of patients' conditions.
As the condition of the site improves, the hospi-

FRE DB E SR IGRRE DT IR,
D &S5 LR E KD FEENLIE TR
DN TWBETaY 22 b THD,
WEAE6 H IC B [EBR 7 o+ — 7 & THil i &
N7=IDY VARV T L [THEA VOEER
H—HE R O RRERE] IS0 TZ DRk
WA A=V #RE LTS,

KM, HERF v v TBUOEM, Bl
TEOMFIZI 1T B Z DI O
2B 5 # A, AMDAIFIBRERERFZE 22\
DB, % 6150 7-ilihkh o EE M,
ENTERFULIIRD XS B8 DTH 5,

G, WA REED 2IC, BE AR
W, RIS S HIC A by 2 X5,
Fhbidr=y Mb, BV 2 —fbEh,

i, VI TR A YT T AT o T
Y —AN—=2L LT, dHEALL 2R
Mo REML ORE L O 7B B
FEDZEALZBL CTXIRT 5 2 LA ufheEk
BDELTHEALN TS,

AR 2 A IC AT Tid, SO/
R, BRSO M 2 & REITILFE T H
D, BB ZE > TGO TN RET
HAHI, LrLahs, YEOMEE L
TIKA DRI 5 T A S mndid,
KOIAS B EE L T Z LD
WEYETH S, ZORDOMEE LB
. V7 b= FWHNZDT 5 EED
N—=ZfED 1, HMRRP WL DD
LomROhTHED SN T ERPTH
%,

tal can be used for education and meetings.
The hospital constructed with 6 containers in
which high-tech devices are condensed
enables a support system that can be adopted
flexibly to changing situations on the base of
light and soft infrastructure.

There are many problems yet to be solved in
making this as a viable business. And it is
important to publicize this program to gather
public opinions. In the meanwhile, experts and
interested companies are now studying the
idear in order to develop this program from
hardware and software points of view.

Osamu ISHIYAMA / Architect
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Theme Orientation

Lately, we can buy a certain number of com-
monly used products of universal design such
as shampoo in a jagged package, plastic
packages with a cut showing where to open,
telephone cards with a cut to show an inserting
direction. These are helpful to the elderly and
the handicapped people.

However, universal design is not omnipotent.
Not a single common-use product can satisfy
the needs of everyone. As the number of elder-
ly people increases, individual differences in
physical strength will be widened. But it is not
possible to make one product for one person.
There should be a mechanism to adjust a
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ready-made product in accordance to individ-
ual physical features and motor abilities. That is
called fitting design.We must begin by review-
ing the existing product development system in
order to help designs to adapt to individual
needs. In particular, the existing standard body
measurements should be renewed. For exam-
ple, | have never found any chair that suits me.
Now that the average life expectancy is greatly
prolonged from 50 something to 80 and over,
data for later life should be collected and sys-
tematized. It will be essential to incorporate
individual differences in the new standard mea-
surements. Products of better design quality
will emerge when universal design and fitting
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design supplement each other on the base of
the newly stored data. We need to consider
seriously about making products to fit individ-
ual body measurements and lifestyles.
Atsuko KAMOSHIDA / Industrial Designer
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Shoe Fitting

*Surface and Depth of Shoe Culture

The Japanese do not know much about shoes.
We have not acquired the ability to properly
evaluate shoes. Traditionally, Japanese
footwear has been of the sandal type by which
feet are exposed. Shoes to envelop feet were
introduced to Japan only in the late 19th cen-
tury and were popularized much later. As such,
we have not developed a mature shoe cul-
ture.One problem is found in children's shoes.
Parents do not select shoes that fit their chil-
dren. They are not aware that the wrong shoes
may adversely affect the growth of a child's
feet.
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Another problem is shoe retailer attitudes. They
display shoes of many different designs, result-
ing in a small stock of shoes of different sizes.
Shoe makers are now endeavoring to produce
shoes of one design with many different sizes,
but this is not fully appreciated by retailers.

*Individuality of Foot and Shoe Fitters

Feet have individual characteristics much more
than faces. The best thing is tailoring one's own
shoes, which is very costly. The second best is
to find the best fitting ones at shoe shops. A
shoe shop must have a large stock of shoes of
various sizes even at the expense of design
variety, and help shoes better fit customer's
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feet by inserting an extra insole or tightening or
loosening shoestrings.

Foot, Footwear and Health Association has
instituted the Shoe Fitter's Certificate System.
Around 1970, we initiated our research on foot
measurements and it was only recently that we
finally standardized the sizes of shoes.
Although it is difficult, we will try our best to
spread the standard to shoe makers and shoe
retailers.

Kazuo KATO / Managing Director, Foot, Footwear and
Health Association
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Vehicles for the Handicapped

*Market in the Near Future

Mobility is a basic element to maintaining one's
quality of life. Therefore, vehicles are important
aides for people with physical difficulties.
Toyota Motors began developing vehicles for
the handicapped, the "Welcab," in the advent
of the aging society. In a few decades when
the babyboomer generation get older, the mar-
ket for "Welcab" is expected to expand.

*Care Appliances and their Utility and Diversity

Care appliances are not used for the purpose
of caring for others alone. They'support users
in their daily life. Therefore, they cannot be
designed only for the ease of care-givers. In
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order to spread appliances, they should be
produced in a large quantity to reduce prices.
The sales of "Welcab" are growing rapidly but
the number of cars sold is still small, and we
are not able to meet individual needs on the
service level.

*Development and Fitting

The greatest difficulty in developing a vehicle
for a person in a wheelchair is achieving a
smooth "transfer" before and after getting in the
car, that is how the person can get in, and how
he/she can handle the wheelchair from the car.
For the development of "Welcab," the conven-
tional marketing database does not work.
Fitting the "Wellcab", to the needs of individual

users at the point of sales will become essen-
tial. To help mechanical personnel, fitting
should be limited to "low technology." In order
to minimize the price for such a vehicle, we
need to use mass-produced cars and apply
additional devices to them. We trust, we can
do so as the sales increase.

Takashi SAITO / Chief Engineer, Product Planning Div.,
Vehicle Development Center I, Toyota Motor Corporation
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Interior Coordination

*The weak and ordinary people on the exten-
sion line

TOTO has been designing toilets and bath-
rooms and developing tools for such rooms to
help the elderly and physically handicapped.
Because of low demand, the R & D burdens for
these are much heavier than those for products
for ordinary people, so we have many difficul-
ties in our efforts under the present commodity
supply system. But even an ordinary person
was weak in one's early childhood, and will
become weak when he/she gets old. From this
viewpoint, product development for the handi-
capped and elderly is not special.
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*Developing appliances for the handicapped is
a source of creativity?

Cigarette lighters, long shoehorns and optic
glasses have one common point in that they
were developed for the handicapped. But they
are now used generally as convenient tools.
One of our toilet series "Washlet" (toilet that
emits warm water to wash the bottom after use)
was first developed for the sick and physically
handicapped. But now it is favored by many
and it is our greatest hit product at the end of
the 20th century.

*Interaction between appliances for the handi-
capped and for non-handicapped

We exhibited our products at fairs for sanitary
equipment for hospital use and for general use,
and improved them by adopting feedback from
the handicapped and non-handicapped. A
larger switch, a wall-installed remote controller,
a sensor on the seat frame were devised. By
introducing this toilet to the broader market, we
became able to manufacture the toilet, and to
make investments for further improving it to
better serve the handicapped.

Tetsuji SAKAMOTO / Manager, Product Development
Group, Senior Generation Products Business Promotion
Dept., TOTO LTD.
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Panel Discussion

*Production Systems and Fitting

KAMOSHIDA: To fit an existing product to indi-
vidual needs, the product itself should be
made in a different way from ordinary product
manufacturing.

SAITO: In the automobile industry, we cannot
tailor a specially specified vehicle because it
will be extremely expensive. We depend much
on handwork to make changes and give appli-
cations to a standard car. R & D is going on to
make a prototype for the people over 70 years
old that can be adopted to individual needs.
People in their 60s are missing in our marketing
plan. This generation will be the major target
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for fitting design.

*Training of fitting designers

KATO: Shoe fitting requires knowledge of pre-
ventive medicine, anatomy and configuration
science in addition to that of shoes. At the
shop, however, skilled workmanship is re-
quired.

YAMAZAKI (Floor): Personal skills and crafts-
manship should be turned into universal tech-
nigues so as to make fitting a profession.
*Universal design and fitting

SAITO: Universal design is for the upstream
while fitting is for the downstream of product
manufacturing. In the case of a car, applica-
tions for a handicapped person are given at
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the downstream.

SAKAMOTO: A wheelchair that is good for rid-
ing in a car, and one that is convenient in a toi-
let are not good for other movements. User
mobility as a whole must be taken into account
in making a wheelchair.

KATO: For shoes, a wider range of sizes
should first be standardized, and then fitting
should be applied.

KAMOSHIDA: For the heavily disabled, sup-
porting tools must be custom made, but tools
of universal design will do for people with light
disabilities. Fitting will come between these two
levels. We need to direct our activities to the
establishment of fitting design.
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Mobility Center

Britain has several Mobility Centers. With an
understanding that an environment providing
optimal mobility is essential to help enhance
the quality of working and social life for the
physically handicapped, they provide 1) infor-
mation on the mobility, 2) evaluation of func-
tional abilities, 3) training in driving a car, and
4) research and surveys. The Banstead
Mobility Center was established by the Queen
Elizabeth's Foundation in 1982. Recently, with
assistance extended by many sectors, the
Center is enlarging its accommodation facilities
for the users who come from distances. It is a
well-equipped facility providing consultation on

(BORHRE @ Ak PRIR)

support apparatuses, function evaluation
devices, and so on to help the physically dis-
abled to be able to find suitable vehicles
according to their degree of disability and
functional restrictions so that they can obtain
the freedom to move. It also works as an inter-
mediary between them and society to help
them receive financial assistance. In parallel, it
rents wheelchairs, scooters and large vehicles
that allow a person in a wheelchair to embark
and disembark. Full-time staff workers and pro-
fessionals such as therapists, driving instruc-
tors, and medical doctors who work on a
part-time basis are supporting the services and
administration of this center.
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Design and Disability

Last autumn, Paul Hogan, president of the
European Institute for Design and Disability
(EIDD) and advisor to JD was invited to talk on
universal design in Europe (see summary in Vol
2-4, p.22) from his standpoint as a designer
with a physical disability. EIDD is an NGO pro-
moting designs for the disabled, and conduct-
ing researches and consulting services and
training projects for them. In the EIDD's latest
newsletter, ICSID president Augusto Morello
gave a comment on "Design for All and for
every Individual" saying that this field was a
new frontier for designers, and expected
greater contributions by designers.

15



Interactive
e

AL R A V- a— Yy N %
HIATEIIE oo B se s Rk

2V ZA RS O IFR

KX D T ~L = & Z [ KER[B] A3 ER %
MHL LT, MHL LT3 &0

DIXFEWEN D BN, V=Y v LTHA Y
=EZDBRTIEHOTH 5, H
— KRR 3 HRK AL pE P D Rt & L)
VORI, 8 ROKERRN hE A &
L7 YT ONIGRFE L KK A
HAVEIK D itk ZEPUR RN A DI
MERFET A ) A OIS, & HBAAFH =,
BINEFNFERS IR & 5 R nd 2 2 03[
N5, KisRNZEIZEGE - BF0N %
HETIEH B2, A - &N - BRE - &
- R - ml, TR - R - BE R E
KM T =~ D BENEE, ZOHE
DFEARN LY - THA V-2 ELD
RZH 5, L LSRATEREZRD
WA A, HARDIE U SR O R % 55
Lt & b 720,
V- FHA O

V- THAVEE S, HiEEEZ
ICEL PO E 55, FPEBEOEE
EHRENOURD B, HEIZEH - A -
NEHNOERRE A D Bijig & H .,
o, MERRBNEREEEZTH
5, FRZ80HA. iR ommErE, #
e, EFEDITA T A A4, HE
ZICAR SN OB A XV L,
HE & HRAICHRIKL T o, Kigk
AEELOHDED, IV —pHmIE - A

MIOFHE, S5 - AR - (SROB/ N
Lol Z 0, Kbz, YHEOIELATH

Made with the Globally accepted Japan Stan-
dards

Japan is in the middle of an economic restruc-
turing process, and it is appropriate at this
point to contemplate social design. There are
still more issues awaiting social re-design such
as population decline, poverty, environment,
resources, energy, medical care, elderly care,
information, family, education, etc. The first
step for social re-design will be to evaluate the
post-war development of Japan. On the posi-
tive side is increased respect for freedom,
peace, individual self-esteem and self-reliance,
international contribution, etc. On the negative
side are superficial economic prosperity and
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consumerism, and the loss of values about
nature, family, taking time to nurture good
human relationships and an interest in nature,
striving in daily endeavours, etc. As a result,
the Japanese fall behind the world in the moti-
vation to develop futuristic technology.

My proposals for social re-designing are:

1) To internationalize our society. Japan devel-
oped, and overcame domestic crises by
opening more widely the doors to other
countries. At least, there should be more
signs in English, Chinese and Korean lan-
guages at public facilities.

2) To apply traditional Japanese ways of living
to public spaces to revive family-oriented
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space creation in today's urban designs.

3) To give high evaluation to people with entre-
preneurship and innovativeness.

4) To propagate the concept of moderate scale
of production and consumption, that may
require consumers to simplify their lifestyles.

5) To develop interface technologies that would
connect hardware and software.

Above all, | see it necessary to design the

"Globally Accepted Japan Standard," rather

than being simply swallowed up by the waves

of Global Standardization. We should initiate
designing the future of Japan including our
lifestyles.

Kuniaki TAMURA / Hakuhodo Inc.
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Broadness, Comprehensiveness and Futurity

Design is a useful means for improving daily
life and an important cultural element of soci-
ety. A product cannot be designed without
referring to elements surrounding it, in particu-
lar, public space design, architecture, urban
planning, surrounding environments, geogra-
phy and climate. Utility and aesthetics, func-
tionality and spirituality, and technology and
culture should be balanced in a design. When
a product is well designed and satisfies these
elements, it sells well. Since every person has
one's own taste and desire, different patterns
of design are prepared for the same product.
In recent years, an increasing number of prod-
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ucts designed to meet the needs of elderly and
handicapped consumers are being produced.
Toyota Motor's "Welcab" and my "toilet for self-
support" are examples of such. In the past cen-
tury, emphases in product design have shifted
from shapes and decorations to functions,
social needs, and the environment. Past the
age of mass production, present and future
consumers desire to use products uniquely
designed to their taste. General Motors of the
United States predicts in the 21st century a car
could be tailored within a week to suit the cus-
tomer's desired design. In order to realize this,
an automobile maker should be equipped with
technology and design capability. An important

element for social design is the morality of citi-
zens. In China, you will see many destroyed
public telephones or empty telephone booths
from which telephone machines are stolen. The
image of the panda, a valuable animal in
China, is used for trash boxes in public
spaces. For environmental design, aesthetics
and people's awareness of protecting the nat-
ural environment should be considered.
Zhongyan XHU / Industrial Designer
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Self-Assertion and Autonomy of Designers
When analyzing and evaluating the 20th centu-
ry, one of us stated that "the 20th century is an
era when many new occupations emerged and
vanished." He said that things that are not really
demanded by society are bound to disappear.
The packages of seasonings and toiletries are
designed so as to distinguish themselves in
form and color on shop shelves. It is said, how-
ever, that an increasing number of consumers
put the contents of these products into other
containers. It is a reaction of consumers saying
that they are fed up with these designs. There
is a gap between what makers think to be good
for consumers and what consumers think to be
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good. Architects and designers stress that they
are working from the consumers' point of view
and are paying due attention to the environ-
ment. Consumers have learned, however, that
many of them and particularly in-house archi-
tects and designers keep a foot on the
builder's or manufacturer's position. So, they
should be autonomous to work on real social
design.

A series of large public projects such as the-
aters, office buildings and station buildings
have been completed in Tokyo and Kyoto.
Most of them are highly evaluated in architec-
ture or design magazines. But they are severe-
ly criticized by many users; it is hard to reach
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their destinations within the building; it is incon-
venient for users. This suggests that con-
sumers have developed a strict eye
concerning practicality of design. For the last
half century, architects and designers had
made every effort to establish their professional
status and rights. As their voices are increas-
ingly heard, their social responsibilities are also
heightened. It is necessary to display the name
of the architect or designer at a noticeable
place on a building or product in order for them
to be more conscious about their responsibili-
ties. | am feeling that ombudsmen will be
formed on social design in the near future.

Makoto Shimazaki / Professor, Musashino Art University
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The 2nd Multi-Theme Forum

The 2nd Multi-Theme Forum will be held.
Following the general theme "Social Design" of
the 1st Forum held last year, the general theme
for the 2nd Forum will be "Action Plans for
Social Design." The various subjects for discus-
sion that the Japan Institute of Design is advo-
cating are all suggested approaches to
address contemporary social problems. All
these subjects are highly evaluated by the vari-
ous concerned sectors. It is important that
these subjects be discussed by people of dif-
ferent specialties, so that some concrete pro-
posals can be made. The main purpose of the
2nd Multi-Theme Forum will be to discuss the
Action Plans for Social Design. There will be 12
Table Themes. The coordinator of each theme
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will make an explanation on the Table Theme,
and moderate the discussion.

The Forum will be held as below.

Date: June 13, 1998

Place: Tokyo International Forum

Theme: Action Plans for Social Design

Table Themes:

1) Children's Creative Environment - Realization
of Participatory Community Cultural Facilities

2) Temporary Infrastructure - Design for Refugees
and Displaced People

3) Design of a Cooperative Society - Sustainable
Community Building

4) Public Design: Tools, Spaces and Commun-
ication - Consideration on Areas, Tasks, and
Methods

5) Fitting Design - Making Products to Fit
Individual Needs
6)Barrier-Free Design in an Information
Environment - Sharing the Value and Interest
as the Basic Condition
7) Understanding Design from an Ecological
Point of View - Identifying Problems to Build
a Resource Recycling Society
8) Rebuilding Design Education
9) Inter-genre Design Promotion - Presenting
Possible Goals for Coming Generations to
Achieve
10) Design Collaboration in Asia - Precon-
ditions for Regional Cooperation
11) Explaining Design - Design from Citizens'
Eyes
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Forum "Creative Environment for Children:
Kobe"

It aims to study "Children's Museums" as a
means to help children experience surprises,
discoveries, and creations. It is part of our pro-
grams to create a creative environment for chil-
dren in a community. We discuss problems
specific to a local community and consider
how children can be linked with community
building. Keywords are "arousing surprises,”
"renewal of cultural facilities in a community,"
and "possibilities of new media." The next
forum will be held in Kobe which has under-
gone a great earthquake.

Time: May 23, 1998 (Sat.)
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Design and Social Contribution

The governments of Japan and the United
States instituted the "US-Japan Common
Agenda for Global Issues" in 1993 to cooperate
in projects for solving health, population and
environment issues. The projects by industrial-
ized countries tend to give assistance to devel-
oping countries as a means to compensate
their economic activities there. From now on,
wisdom and expertise should be mobilized to
check the progress in a positive manner to
cope with crises caused by the progress of civ-
ilization. Designers are challenged to direct
their efforts in this direction.
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Editor's Note
JD Forum "Fitting Design" attracted a full-house
audience. They were so eager that | felt that
something new and unique to Japan was
beginning there. It may give strong impact on
the future design scenes that is different from
the impact given by introducing new technolo-
gies and concepts from other countries.

Kunio SANO





